® City of Ryde
Lifestyle and opportunity
@ yourdoarstep ATTACHMENTS FOR: AGENDA NO. 2/25

COUNCIL MEETING
EEE = N

Meeting Date: Tuesday 25 March 2025
Location: Council Chambers, Level 1A, 1 Pope Street, Ryde and Online
Time: 6.00pm

ATTACHMENTS FOR COUNCIL MEETING

Item
9 FORMER DENISTONE SPORTS CLUB - FUTURE USE AND
MANAGEMENT

Attachment 1  Report - Denistone Sports Club Site - Future Use -
October 2024



DENISTONE
SPORTS CLUB

SITE

FUTURE USE

COMMUNITY CONSULTATION REPORT
OCTOBER 2024




CITY OF RYDE | Denistone Sports Club Site - Future Site
Community Consultation Report

Prepared by City of Ryde: Community Engagement
October 2024 © City of Ryde

DISCLAIMER

While every reasonable effort has been made to ensure
that this document is correct at the time of printing,

the City of Ryde, its agents and employees,

disclaim any and all liability to any person in respect

of anything or the consequences of anything done or
omitted to be done in reliance or upon the whole or any
part of this document.

COPYRIGHT NOTICE

If you wish to reproduce, alter, store or transmit material
appearing in this submission document for any purpose,
requests for formal permission should be directed to the City of
Ryde.
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The City of Ryde recently acquired the Denistone Sports Club site to ensure that this
important open space and associated facilities will continue to remain available for
community recreational use. Council invited our community to comment on how the site
should be utilised and managed into the future.

Information on the site limitations was provided in the Have Your Say process to assist our

community to provide informed feedback, these include:

* Permitted uses for the site are to be consistent with the land zoning (RE1 Public
Recreation and RE2 Private Recreation).

* Financial constraints (including lack of identified funding to manage the site) and general
improvements required to the building and surrounds.

Council sought feedback on the following options for the future use and management of
the site:

* Registered Club with liquor licence and gaming activities

* Not-for-Profit Bowling entity

* External Operator (Recreation)

* External Operator (Food and Beverage)

There was also the option to suggest “Other” future uses for the site. However, suggestions
for ‘Other’ were to be consistent with permitted uses and financial constraints.

The Have Your Say period occurred from Friday 23 August 2024 to Sunday 29 September
2024 during which our community could provide feedback on the future use options via an
online survey, written submission or at one of the drop-in sessions.

It was promoted through the City of Ryde’s Have Your Say webpage, flyers to surrounding
residents, signage onsite and in nearby park (Darvall Park), a banner onsite, eNewsletter to
stakeholders, post on social media, listings in the local newspaper, and the Your City News
eNewsletter.

There were 391 online survey submissions received, 6 written submissions received via
email and post, and 105 participants across two drop-in sessions.




Stakeholders

Overview

Engagement

2,444 total page

Fri 23 Aug Have your . A project webpage with background Views
to Sun 29 Say Webpage Website users information, online survey and FAQs
Sep 2024 @Y YVebPag : y © 923 users
visited the page
Fri 23 Aug An online survey to provide corr?ment' 391 online
. . and rank preferred use for the site. This
to Sun 29  Online Survey Website users . - survey
was available through Council’s Have S
Sep 2024 submissions
Your Say webpage.
Information
Fri 23 Aug phone line, The City of Ryde main phone line, email 6 email
to Sun 29 email and All stakeholders and postal address were open for submissions
Sep 2024  postal feedback from the community. received
address
Surrounding
residents and .
Mon 26 businesses - A double sided A4 flyer was letterbox 1500 flyers
Flyer . dropped to promote the HYS and
Aug 2024 500m radius - approx.
. . feedback opportunities.
within Denistone
Sports Club Site
Fri 23 Aug . Park signage was placed to promote
to Sun 29 Signage ;Z::luiiidents the HYS and feedback opportunities for 5 x A2 signs
Sep 2024 park users and interested stakeholders.
Fri 23 Aug ) A PVC banner (H 1Im x W 2m) was 1x banner
Passersby in .
to Sun 29 ) installed along the fence of the
Banner Denistone . . )
Sep 2024 ) Denistone Sports Club site to inform 12 QR code
Local Residents )
the community of the Have Your Say. scans




Stakeholders

Overview

Engagement

29 eNewsletters

Have Your Stakeholder eNewsletter emailed to promote the delivered
Mon 26 S .
Aug 2024 Say and User Have Your Say and pr.o.V|de information
eNewsletter  Groups on feedback opportunities. 20 eNewsletters
opened
Drop-in
Session 1 at An opportunity for interested
Sat 31 Aug Denistone All interested stakeholders to speak with Council staff 72 attendees
2024 Sports Club stakeholders about the future use options for the site  approx.
site and provide comment in-person.
(10am - 12pm)
Drop-in
Session 2 at An opportunity for interested
Tues 3 Sep Denistone All interested stakeholders to speak with Council staff 33 attendees
2024 Sports Club stakeholders about the future use options for the site  approx.
site and provide comment in-person.
(4pm — 6pm)
Sat 31 Aug Storyboards displayed at the drop-in
2024 and Storyboards Drop-in Session sessions for further information and to 2 x A0
Tues 3 Sep attendees rank their preference for the future use  storyboards
2024 of the site.
Sat 31 Aug . . Attendees were given two different
2024 and Dotmocracy Drop-in Session coloured dots indicate their first and 2 X AQ panels
Tues 3 Sep attendees 193 dots placed

2024

second preference out of the 4 options.




Stakeholders  Overview Engagement

4,230
Open eNewsletters
community Listed in City News open community delivered
Tue 3 Sep consultations Your City News consultations section to promote the
2024 listing in Your subscribers Have Your Say and feedback
. . 1,751
City News opportunities for all stakeholders.
eNewsletters
eNewsletter
opened
EachWed OPM
between community Listed as open community consultations
] consultations Newspaper . . 38,000 total
Fri 23 Aug . . in TWT advertisement to promote . .
advertisement readership e print readership
toSun29 | engagement opportunities.
Sep 2024 in The Weekly
b Times (TWT)
20,285
impressions
Mon 26 Social Media Facebookand
Aug to (Facebook - Social media advertisement to promote 12,843 users
; Instagram -,
Wed 4 Sep paid and the engagement opportunities. reached
. (Meta) users
2024 organic)
224 users
engaged
Citizenship Listed on Have Your Say flyer included
Thu 29 - ) . .
Aug 2024 Ceremony New citizens in new citizen packs provided at the 100 flyers

Flyer ceremony.




KEY INSIGHTS

391 105 6

ONLINE SURVEY DROP-IN SESSION WRITTEN
RESPONDENTS PARTICIPANTS SUBMISSIONS

Note: Respondents could provide multiple responses through various channels, hence there will be a duplication of
respondents within the above figures. Furthermore, not all questions were mandatory. Therefore, the above figures can’t
be directly correlated to the total number of responses within the individual questions below.

The majority of survey respondents were local residents (45% identified as ‘more than 500m
from the site’ and 34% identified as ‘within 500m of site’); though a number of other
connections to the site were identified. Survey respondents were 58% male vs. 39% female,
with 45% between the ages 55 and 74. Most survey respondents had visited the site
previously (82%); with 37% visited at least weekly.

Food and drinks were the top activity the site was previously used for, followed by bowling
and social / events / club activity purposes. Similarly, most survey respondents indicated an
interest to dine at the site in the future, followed by visiting for social purposes and lawn

bowils.
Over one-third of survey respondents selected ‘Not-for-profit

Bowling entity’ (35%) as their first preference of future use for
Denistone Sports Club, driven by the need for bowling (and its
benefits) to continue; the site serving the needs of the
community and locals; and to use the site for social purposes,
including events and entertainment.

‘Registered club with liquor licence & gaming activities’ (32%);
was the second highest selected first preference. Top reasons
include the need for social use including events and
entertainment; a need for food & beverage offerings; desire for
bowling to continue; the site serving the needs of the
community and locals; and the need to retain the club in its
format. Dotmocracy results (from drop-in sessions) also saw
‘Registered Club with liquor licence and gaming activities’
(56%) as highest first preference.

Finally, when respondents were provided the opportunity for further comments, similar
themes emerged: importance of the club as an asset for the community and locals; the need
for it to be used for social purposes including events and entertainment; and to retain the
existing bowling club.




The largest group of survey respondents were local residents (both beyond and within
500m of Denistone Sports Club, 45% and 34%, respectively). Important to note that most
respondents identified different types of connections. Although 82% of respondents had
previously visited the site for activities, 18% had not.

Which of the following best describes you?
{Survey respondents | n=391)

Local resident more than 500m from the _ 45%
Denistone Sports Club site °
Local resident within approx. 500m of the _ 349,
Denistone Sports Club site °

Previous visitor to Club (for non-bowling _ 33
activities) °
Current or former bowling member of the _ 28%
Denistone Sports Club site °
Current user of Darvall Park _ 25%
Member of local sporting group - 11%
Member of local community group - 10%

Local business I 2% Mainly club users and a

mix of other connections
Other - 6%

Note: Respondents could select multiple options, hence total does not add to 100%.

Have you previously visited this site for any activities?
(Survey data, n=391)

No, | have
not
18%

Yes, | have
82%




Apart from utilising the club for bowling activities, most respondents have enjoyed food and
drinks as well as visited for social, events and other club activities. Frequency of visits to the
club were varied across respondents; 37% visited at least weekly whilst 32% visited
biannually or less.

Please tell us what activities you previously visited this site for
(Survey respondents | Coded open-ended themes | n=309)

Food & drinks - | 66
Bowling (incl. being audience) _ 60%
Socialising / events (e.g. parties, birthdays) _ 499
/ club activities (excl. social bowling) °

Meetings (e.g. Neighbourhood Watch) - 10%

Poker machines / betting l 4%
Dog walking / dog park I 3%

Park & playground I 3%

Other sporting activities (e.g. soccer,

pickleball) I 1%

Volunteer | 1%

Note: Only themes with >1 mentions are charted, and percentages do not total 100%
as each respondent can provide multiple themes in their verbatim.

How often did you previously visit the site?
(Survey respondents | n=313)

At least 3 times a week _ 20%
At least once a week _ 17%
At least once a fortnight _ 12%
At least once a month _ 20%
At least once every six months _ 17%
DN 15%

Less often

Note: All percentages are calculated to the nearest whole number and therefore the total may not exactly equal 100%.




Similarly, preferred future activities at the site reflect respondents’ previous use; for dining
(83%), social use (74%) and lawn bowls (66%). Interestingly, 35% of respondents would
consider participating in other sporting activities (35%).

What types of recreational activity(s) would attract you to visit the site in the future?
(Survey respondents | n=385)

Social use (e.g. events) _ 74%
Sports activities (e.g. pickleball, small o
sided soccer) - 35%

Other - 17% Majority mentioned social

activities (incl. events and
entertainment) and food &
drinks

Note: Respondents could select multiple options, hence total does not add to 100%.




Council is seeking feedback on the following options for the future use and management of
the Denistone Sports Club site. Please rank the following future use options according to

your preference
(Survey respondents | n=379)

1st preference results

External Other use Preference for ‘Not-for-profit Bowling entity’
Operator 5% (35%) was driven by the desire for bowling to
(Recreftw") continue (include its benefits to mental health);
[T importance of the site in serving the various
needs of the community and locals including the
heritage of the site; and the site’s social use
including events and entertainment.

External
Operator
(Food &
Beverage)
17%

Reasons for selecting ‘Registered club with liquor
licence’ (32%) were driven by the need for social
use including events and entertainment; and the
desire for a space that offers food & beverage
offerings. Respondents also noted the need for
bowling to continue, the important role the club
played in the community and interest in retaining
the club in the same format.

See pages 15 to 18 for complete lists of themes for
reasons for selecting first preference.

Note: Percentages on this page may not total 100% due to rounding to nearest percentage point.




(Continued) Please rank the following future use options according to your preference
(Survey respondents | n=379)

2nd preference results

Other use
3%

External

Operator
(Recreation)
19%

External
Operator
(Food &
Beverage)
26%

3rd preference results

Other use

Registered club with
egistered club wi 89%

liquor licence & gaming
activities
10%

External
Operator
(Food &
Beverage)
36%

External
Operator
(Recreation)
30%

Note: Percentages on this page may not total 100% due to rounding to nearest percentage point.




(Continued) Please rank the following future use options according to your preference
(Survey respondents | n=379)

4th preference results

Other use
15%

Registered club

External
with liquor licence Operator
& gaming activities (Recreation)

15%

35%

External
Operator
(Food &
Beverage)
18%

5th preference results

Registered club with liquor
licence & gaming activities
18%

External
Operator
(Recreation)

5%
Not-for-Profit
Other use Bowling entity

69% 4%

External Operator
(Food & Beverage)
3%

Note: Percentages on this page may not total 100% due to rounding to nearest percentage point.




Respondents who selected ‘Not-for-Profit Bowling Entity’ as 15t preference, provided the

following reasons
(Survey respondents | Coded open-ended themes | n=133)

Bowling to continue (e.g. mental health) _ 40%
Important asset for community & locals (heritage, meeting space) _ 36%
Social use / events / entertainment _ 22%
Food & beverage (e.g. wants improvements) _ 20%
Retain the bowling club (e.g. mental & physical health) _ 17%
One of last local bowling clubs / unique offering _ 17%
Oppose poker machines / gambling _ 15%
Important for seniors (e.g. socialise, mental & physical health) _ 14%
Attract / provide for more types of users (family-friendly, younger) - 11%
Greens & open space / setting / scenery - 7% B Likes/wants
Other sports options incl. facilities (e.g. pickleball, swimming) - 6% B concerns
Recreational use (general mentions) - 5%
Concerned of financial survival / needs commercial operator . 5%
Not-for-profit operator . 5%
Location / accessibility (incl. parking) . 4%
Success of other clubs & dinning precincts (Concord, Beecroft) I 2%
Affordability / Conscious of cost of living I 2%
Outdoor use (e.g. dinning) I 2%
Good use of current facilities I 2%
Area does not have anything of interest I 2%
Concerned Carlingford Bowling (e.g. decision-making) I 2%

Long term user of club I 2%

Note: Only themes with >1 mentions are charted, and percentages do not total 100% because each respondent can provide
multiple themes in their verbatim.




Respondents who selected ‘Registered club with liquor licence and gaming activities’ as 15

preference, provided the following reasons
(Survey respondents | Coded open-ended themes | n=120)

Social use / events / entertainment _ 37%
Food & beverage (e.g. liked previous offering or wants o
- DN 35%

improvements)

Bowling to continue (e.g. mental health) _ 33%
Important asset for community and locals (e.g. club heritage, _ 32%
. (e}

meeting space)

Retain the bowling club (e.g. mental & physical health) _ 28%

Concerned of financial survival / needs commercial operator - 13%
Gaming facilities (e.g. financial viability) - 13%

One of last local bowling clubs / unigue offering - 9%

Attract / provide for more types of users & ages (e.g. family- o
friendly, younger bowlers) - 8%

Important for senior community (e.g. socialise, mental & physical o B Likes/ wants
health) - 7%

. . B concerns
Recreational use (general mentions) - 7%

Space needs rejuvenation / vibe - 6%

Other sports options incl. facilities (e.g. pickleball, swimming o
pool) - 5%

Location / accessibility (incl. parking) . 3%

Concerns Carlingford Bowling (e.g. decision-making / . 39
management) °

Greens & open space / setting / scenery l 3%
Area does not have anything of interest I 3%

Attracted people from outside the area l 3%

Success of other clubs & dinning precincts (e.g. Concord, I 29
Beecroft) °

Not-for-profit operator I 2%

Long term user of club I 2%

Note: Only themes with >1 mentions are charted. Percentages do not total 100% because each respondent can provide
multiple themes in their response.




Respondents who selected ‘External Operator Food and Beverage’ as 15t preference,

provided the following reasons
(Survey respondents | Coded open-ended themes | n=63)

Food & beverage (e.g. liked previous offering or o
wants improvements)
Social use / events / entertainment _ 22%

Important asset for community and locals (e.g. _ 21%
club heritage, meeting space) °

Success of other clubs & dinning precincts (e.g. o
Concord, Beecroft) - 14%

Greens & open space / setting / scenery - 11%

Attract / provide for more types of users (e.g. o
family-friendly, younger bowlers) - 1%

Oppose poker machines / gambling - 8%

Concerned of financial survival / needs . 6%
commercial operator °

. . . B concerns
Space needs rejuvenation / vibe . 6%

B Likes/wants

Location / accessibility (incl. parking) . 6%

Retain the bowling club (e.g. mental & physical o
health) M s

Bowling to continue (e.g. mental health, cultural . 59
significance) °

Recreational use (general mentions) . 5%
More outdoor use (e.g. dinning) . 5%
Area does not have anything of interest I 3%

Wants affordability / Conscious of cost of living I 3%

Note: Only themes with >1 mentions are charted. Percentages do not total 100% because each respondent can provide
multiple themes in their response.




Respondents who selected ‘External Operator Recreation’ as 15t preference,

provided the following reasons
(Survey respondents | Coded open-ended themes | n=37, Caution: Use data as indicative only, Low sample size)

Other sports options incl. facilities (e.g. pickleball, _ 57%
swimming pool) °
Recreational use (general mentions) _ 22%

Food & beverage (e.g. liked previous offering or o
wants improvements) - 1%

Oppose poker machines / gambling - 11%

Concerned of financial survival / needs - 1%
commercial operator °

Attract / provide for more types of users (e.g. o
family-friendly, younger bowlers) - 1%

Bowling to continue (e.g. mental health, cultural o
significance) - 8%

Social use / events / entertainment - 8% B Likes/ wants

Important asset for community and locals (e.g. - 89 B concerns
club heritage, meeting space) °

One of last local bowling clubs / unique offering . 5%

Success of other clubs & dinning precincts (e.g. . 59%
Concord, Beecroft) °

More outdoor use (e.g. dinning) . 5%

Note: Only themes with >1 mentions are charted. Percentages do not total 100% because each respondent can provide
multiple themes in their response.




Respondents who ranked ‘Other’ higher than proposed options,

provided the following reasons
(Survey respondents | Coded open-ended themes | n=104)

Food & beverage (indoor and/or outdoor dining) _ 25%
Other Sports and facilities (e.g. Pickleball, _ 239
Basketball and Tennis) °
Lawn bowls | 20%
Oppose gambling / gaming activities _ 19%
Community centre, communtiy meeting spaces or _ 17%
community classes °
Playground / play area and activities for children _ 16%
Live music _ 10%
Recreational activities (general mentions) _ 9%

Community events, market stalls or exhibitions _ 9% .
B Likes/wants

Function or venue hire space - 7% B concerns

Social gathering space (e.g. family and friends) - 6%

Indoor social activities (e.g. cards, trivia, o
boardgames, bingo) - 6%

Pool or splash area - 6%

Replicate other bowling clubs {(e.g. The Verandah o
Beecroft, The Greens North Sydney, etc.) - 5%

Space for not-for-profit use - 4%
Gym or fitness equipment - 3%
Activities and social space for seniors - 3%
Offerings for younger users - 3%
Parking . 2%

Increase / protect parkland

Note: Only themes with >1 mentions are charted. Percentages do not total 100% because each respondent can provide
multiple themes in their response.




Do you have any further comments or suggestions regarding the future use of

the Denistone Sports Club Site?
(Survey & Written Submissions, Coded open-ended, n=234)

Important asset for community and locals

Social use / events / entertainment

Retain existing bowling club

Food / beverage (incl. improvements)

Retain the bowling sport (e.g. mental & physical health)
Attract more types of users (e.g. families, young adults)

Other sports incl. facilities (e.g. pickleball, tennis)

Concerned about financial viability / management

One of last local bowling clubs / unique offering

Important for senior community (e.g. social, mental & physical health)
Oppose poker machines & gambling

Multi-purpose recreational / activities uses (general mentions)
Upgrade / rejuvenation

Appreciation for Council (e.g. assistance, retaining site)
Oppose residential development / high-rise

Concerned about legality of sale/ Dissatisfied with Carlingford Club
Protect natural park aspects / focus on sustainability

Success of other clubs & dinning precincts (e.g. Concord, Beecroft)
Speed up the decision-making

Outdoor seating / eating area

Accessibility of site

Consider high density development of area

Site needs to work with amenity of area

Protect from dereliction / vandalism

Oppose commercial use

Evening activities (incl. lighting)

Gaming for financial viability

Not-for-profit operator

Site for affordable housing

Preserve it for future generations

Becomes an attraction for City of Ryde

Site needs long term plan

Liquor for financial viability

I 26%
N 23%
I 21%
I 19%
N 18%
B 1%

B 10%

BN 9%

B 9%

B 7%

N 6%

B 6%

B 4%

M 4%

4% B Likes/wants
M 4%
M 4%
M 3%
B 2%
B 2%
B 2%
B 2%
1 1%
1 1%
I 1%
I 1%
I 1%

I 1%

1 1%

1 1%

I 1%

1 1%

1 1%

B concerns

Note: Only themes with >1 mentions are charted. Percentages do not total 100% because each respondent can provide

multiple themes in their response.




Dotmocracy - Ranking of future use options

15t Preference
(Drop-in session participants | n=105)

Examples of verbal comments provided during Dotmocracy drop-in sessions:
“valuable community centre, aging demographic and also a thriving new family area “
“Want bowling, recreational for community and gaming activities for funding. Won't
survive just on bowling.”

“purpose built for bowling and should remain that way. Community area for meeting to
have a meal and catch up.”

56%

“Retain the greens and have the
option for dining and meeting
rooms to socialise”

29% “Don't want gaming at all...”
10%
] 2% >
|
Registered Club  Not-for-profit External OperatorExternal Operator Other
with liquor Bowling Entity (Food and (Recreation)
licence and Beverage)

gaming activities

2"d Preference
(Drop-in session participants | n=88)

51%

22%

19%
8%
— 0%
Registered Club Not-for-profit  External Operator External Operator Other
with liquor licence Bowling Entity (Food and (Recreation)
and gaming Beverage)

activities

Note: Percentages on this page may not total 100% due to rounding to nearest percentage point.




Demographics
(Survey respondents)

Gender (n=373) Age (n=369)
notta 18-24 [ 4%
522/1’ 25-34 I 9%
35-44 [ 12%
45-54 [N 17%
55-64 GG 22%
65-74 GG 23%
75 and above [ 14%
Language (n=367)
Suburb (n=375)
Outside City English 99%
of Ryde Cantonese § 4%
13%

Mandarin 2%

Italian 2%

City of Ryde

87% Korean | 1%

Greek | 1%

Indonesian | 1%

Top 3 suburbs:
* Denistone 31%
*  West Ryde 18%
*  Ryde 10%

Filipino/Tagalog | 1%

Note: respondents could select multiple options, hence
total does not add to 100%

Note: Percentages on this page may not total 100% due to rounding to nearest percentage point.




HAVE YOUR SAY WEBPAGE




HAVE YOUR SAY WEBPAGE (continued)




HAVE YOUR SAY WEBPAGE (continued)




FLYER




FLYER (continued)




FLYER (continued)

Flyer distribution area:




PARK SIGNAGE




BANNER




HAVE YOUR SAY ENEWSLETTER

For more information

To leam more abeut the Denistone Sports Club Sife - Future Use, please visit the Have
i Customer Service on (02) 9952 5222 or email

® City of Ryde




DROP-IN SESSION
Storyboard page 1




DROP-IN SESSION
Storyboard page 2




DROP-IN SESSION

Drop-in Session 1 — Denistone Sports Club Site Drop-in Session 1 — Denistone Sports Club Site
Saturday 31 August 2024 Saturday 31 August 2024

Drop-in Session 2 — Denistone Sports Club Site Drop-in Session 2 — Denistone Sports Club Site
Tuesday 3 September 2024 Tuesday 3 September 2024




YOUR CITY NEWS

Have Your Say

On Exhibition

BRUSH FARM PARK & LAMBERT PARK DRAFT MASTERPLAN: STAGE 2 (CLOSES 8 SEP)

CITY OF RYDE YOUTH SURVEY (CLOSES 8 SEP)

DEMISTONE SPORTS CLUB SITE: FUTURE USE (CLOSES 29 SEP)

DEVELOPMENT APPLICATIONS ON EXHIBITION




NEWSPAPER AD - OPEN COMMUNITY CONSULTATIONS
THE WEEKLY TIMES

HAVE YOUR SAY

OPEN COMMUNITY CONSULTATIONS

You are Invited to have your say about documents, projects and proposals
that are currently on public exhibition, or provide feedback on services
and concerns that affect the community.

«  Brush Farm Park and Lambert Park Draft Masterplan - Stage 2 (Closes
8 September 2024)

» Clty of Ryde Youth Survey (Closes 8 September 2024)

. Planning Proposal - 4 Pittwater Road, Gladesville (Closes 25
September 2024)

« Denistone Sports Club Site — Future Use (Closes 29 September 2024)

Want to find out more?

To find out more about one of the above projects or for Information on
how to provide feedback, please visit www.ryde.nsw.gov.au/HaveYourSay
or call Customer Service on 9952 8222.




SOCIAL MEDIA




CITIZENSHIP CEREMONY FLYER
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