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POWER OF ATTORNEY

AMP PROPERTY SUBSIDIARIES
{NEW SOUTH WALES AND QUEENSI AND)

Each company named in Schedule 1, being a subsidiary of AMP Limited (ABN 49 079 354 519),
incarporated in the Commonwealth of Australiz with its registered office at AMP Building, 33 Alfred
Street, Sydney, New South Wales, 2000 {each a "Company” and fogether the “Companies”), hereby

severally:

1.  appoints the persons described in Schedules 2, 3 and 4 (all of whom are referred to as the
“Attarneys”} io be the attorneys of the Company;

2. authorises:

{a) anyiwo or more of the Aftorneys described in Schedule 2; or

(b) any one of the Attorneys described in Schedule 2 together with any ohe or more of the
Aftorneys described in Scheduie 3 jointly,

to do any of the acis or things referred to in Schedule 5 in relation to the affairs and business of the

Company anywhere in Australig;

3. authorises any one or more of the Attorneys described in either Schedule 2 or 3 to do any of the
acts or things referred fo in Schedule 6 in relation to the affairs and business of the Company
arywhere in Australia;

4. authorises any one or mere of the Attorneys described in either Schedule 2, 3 or 4 to do any of the
acts ar things referred fo in Schedule 7 in relation to the affairs and business of the Company
anywhere in Australia;

5. declares that:

{a) the Aftorneys in exercising the powers hereby conferred on them shall conform to the
regulations and directions for the time being imposed on them by the Company and
communicated and signed in the same way as a notice given under paragraph 5(d), BUT no
person or governmental agency dealing with the Company or otnerwise relying on the Power
of Attorney shall be concerned to enquire whether any such regulations or directions are in
torce or are being complied with by the Aftorneys and, notwithstanding any breach of any
such regulations or directions by the Attorneys in regard ic any act, deed or instrument, the
same shall as between the Company and any person or persons dealing with the Attorneys
ixe valid and binding on the Company for all purposes;

{b) the Power of Attorney granted by the Company shall not affect or be affected by any other
Power of Attorney previously or subsequently given by the Company to any other person.
The Power of Attorney granted by the Company shall continue in force until revoked.
Revocation of the Power of Attorney by the Company shal! not affect the validity of any other
Power of Attorney granted by other Companies which are party to this instrument;

(c) the Power of Attorney granied by the Company shall be automatically revoked as regards
any of the Attorneys upon his or her ceasing to be an employee of AMP Limited or any of its
subsidiaries;

{d) the Power of Attorney granted by the Company may, as regards any one or more of the
Attorneys, be revoked at any time by the Company by notice given by [etter, facsimile
transmission, cable or any other form of writing and addressed to such Aftorney or Attorneys
at AMP Capital Investors Limited's principal place of business and signed by any one or
more members of the Company's Board of Directors or by the Secretary of the Company;
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(e) notwithstanding paragraphs 5(c) and 5(d), a declaration or statement by any of the Attorneys
ihat he or she has not ceased 1o he an employee of AMP Limited or any of iis subsidiaries
and has not received any notice of revocation of the Power of Attorney granted by the
Company shall be accepted by any person or governmental agency dealing with the
Company or ctherwise relying on the Power of Attorney as evidence of those facts and that
the Company has not revoked the Power of Aftorney as at the date of the declaration or
statement; and

8. revokes the Power of Attorney previously granted by the relevant Company and which is described
in Schedule 8, such revocation to take effect 14 days after the registrafion of this Power of Atforney
at the relevant land title office or registry (including, without limitation, the New South Wales Land
Property Information Office and the Brisbane Registry Office).
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SCHEDULE 1

Company Detalls

Name

Abbey Capital Real Estate Pty Limited
ACPP Industrial Pty Limited

ACPP Office Piy Limited

ACPP Retail Pty Limited

AMP Crossroads Pty Limited

AMP Davidson Road Pty Limited
AMP Macquarie Pty Limited

AMP Macquarie Holding Pty Limited
AMP Pacific Fair Pty Limited

AMP Pacific Fair Piy Limited (in its capacily as trustee of the AMP Pacific Fair
Trust)

AMP Riverside Plaza Pty Limited

AMP Royal Randwick Pty Limited

AMP Warringah Mall Pty Limited

Auburn Mega Mall Pty Limited

Collins Place Pty Limited

Collins Place No. 2 Pty Limited

Kent Street Pty Limited

Kent Street Pty Limited (in its capacity as frustee of The AMP Bare Trust (Qld})
Knox City Shopping Centre Investments (No. 2) Pty Limited
Marrickville Metro Shopping Centre Pty Limited

Mowla Ply. Lid.

Waterfront Place (No. 2) Pty. Lid.

Waterfront Place {No. 3) Pty. Ltd.

ABN

32 063 958 341
89 108 662 022
91 108 662 031
87 108 662 013
67 107 968 212
65 107 968 203
91 103 734 854
87 103 734 836
99 103 734 890
99 103 734 890

46 107 968 187
61 110 549 249
78 108 254 100
81 111 075 828
64 084 238 497
26 090 537 643
37 006 794 654
37 006 794 654
26 063 958 378
83 111 075 837
73 005 133 835
66 010 728 042
83 010 790 831
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ADAM MICHAEL TINDALL

Birector and Chief Investment Officer, Property

AMP Capital Investors Limited
50 Bridge Street, Sydney, NSW, 2000

ANDREW LESLIE ROY

Head of Origination and Asia

AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000

CHRISTOPHER JAMES JUDD

Head of Property Funds Management
AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000

LOUISE ELIZABETH MASON

Managing Director

AMP Capital Office & Industrial Pty Limited
50 Bridge Street, Sydney, NSW, 2000

ANTHONY BERNARD SAUNDERS

Senior Finance Manager, Office & Industrial
AMP Capital Office & Industrial Pty Limited
192 Ann Street, Brishane, QLD, 4000

BENJAMIN ZELINGER

Financial Controller - Development

AMP Capital Shopping Centres Pty Limited
50 Bridge Sireet, Sydney, NSW, 2000

CONRAD ROBERT SINCLAIR

Fund Manager

AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000

EMMA JANE BROWNE

General Manager, Bourke Place

AMP Capital Office & Industrial Pty Limited
600 Bourke Street, Melbourne, VIC, 3000

JAMES GERARD LONG

Divisional Development Manager

AMP Capital Office & [ndustrial Pty Limited
192 Ann Street, Brishane, QLD, 4000

JUSTIN LANCELOT DAY

Head of Leasing

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

SCHEDULE 2

ADRIAN ARTHUR WILLIAMS

Head of Property Finance

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

BRYAN JOHN HYNES

Managing Director

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

JOHN CLIFFORD DYNON

Head of Separate Accounts and Specialist Funds
AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000

SCHEDULE 3

BELINDA LIZA DALY

Head of Marketing

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

CONSTANTINE BRAKATSELOS

Head of Invesiment Management and Strategy
AMP Capital Shopping Cenires Pty Limited

50 Bridge Street, Sydney, NSW, 2000

EMLYN DWAYNE KEANE

Head of Business Operations, Property
AMP Capital Office & Industrial Pty Limited
50 Bridge Street, Sydney, NSW, 2000

GREGORY JOHN PADDISON

Head of Shopping Centre Management
AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

JEFFREY NICHOLAS PEERS

Head of Asset Creation

AMP Capiial Office & Industrial Pty Limited
50 Bridge Street, Sydney, NSW, 2000

JON LESQUEREUX

Head of Office — Asset Management
AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000
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KENNETH ALLAN NEUFELD

Divisional Asset Manager

AMP Capital Office & Industrial Pty Limited
192 Ann Street, Brisbane, QLD, 4000

KYLIE O'CONNOR

Fund Manager

AMP Capital [nvestors Limited

50 Bridge Street, Sydney, NSW, 2000

MARK THOMAS KIRKLAND

Head of Development

AMP Capital Shopping Centres Ply Limited
50 Bridge Street, Sydney, NSW, 2000

MATTHEW JOHN MEREDITH

Head of Industrial

AMP Capital Investors Limited

50 Bridge Street, Sydney, NSW, 2000

MURRAY KENNETH MIDDLETCN

Head of Development

AMP Capital Office & Industrial Pty Limited
192 Ann Street, Brisbane, QLD, 4000

STEVEN ALFRED THUADUX

Head of Asset Management

AMP Capital Shopping Cenires Ply Limited
50 Bridge Street, Sydney, NSW, 2000

BRETT JAMES AUSTIN

Process Improvement Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

JYOTHIRLATHA RENGAN

Financial Controller — AMPSC/SMA

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

LISSA CHENG

Property Accounting Operations, Audit &
Compliance Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

SAUL CREIGHTON

Systems and Project Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

LISA ANN DEAN

Finance, Risk and Governance Manager, Properly
AMP Capital Shopping Centres Pty Limited

50 Bridge Sireet, Sydney, NSW, 2000

LOUIZA MARRAS

Financial Controller and Mead of Accounting
Services, Property

AMP Capital Office & Industrial Pty Limited
50 Bridge Street, Sydneay, NSW, 2000

MARK CAMERON NOLLER

Fund Manager

AMP Capital investors Limited

50 Bridge Street, Sydney, NSW, 2000

MICHELLE CHRISTINE ABBEY
Fund Manager

AMP Capital Investors Limited

50 Bridge Sireet, Sydney, NSW, 2000

NICHOLAS PAUL MCGRATH

Fund Manager

AMP Capital Investors Limited

50 Bridge Sireei, Sydney, NSW, 2000

SCHEDULE 4

DONNA CHRISTINE MCRAE

Finance Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Strest, Sydney, NSW, 2000

KARISHMA WALSH

Finance Business Analyst

AMP Capital Shopping Centres Pty Limited
50 Bridge Sirest, Sydney, NSW, 2000

MATTHEW KEVIN MOLONEY
Development Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000

TRUDY JANE CLARKE

Assistant Property Manager

AMP Capital Shopping Centres Pty Limited
50 Bridge Street, Sydney, NSW, 2000
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SCHEDULE &

To do on behalf of the Company anything which the Company can lawfully authorise an Attorney to
do.

Without prejudice io the generality of the foregoing power:

(@) to purchase any real property by any means, for any price and on any ierms, to sell, let,
assign, transfer, release, or otherwise dispose of any real property belonging to or standing
in the name of or which may be mortgaged or charged fo or deposited or pledged with the
Company;

(b} in relation to any land or lease, to sign any iransfer or other instrument, to sign any caveat or
withdrawal of caveat, to lodge or register any document at the relevant land title office or
registry (including, without limitation, the New South Wales Land Property Information Office
and the Brishane Registry Office), to make any application io the Regisirar of Titles or
Registrar General, or to make any statutory declaration that may be required;

(c) to appoint one or more proxies, substitutes, delegates or sub-attorneys to exercise all or any
of the powers, authorifies or discretions conferred by the Power of Attorney and to remove
and to appoint another or others in his, her or their place or places;

(d) to execute any document, contract, agreement, bank guaraniee, deed, instrurmnent, plan,
notice, arrangement or other writing for the purpase of, or in connection with:

(i)  making application to either open or close a bank account;
(il entering into a finance or operating lease of a chattel; and

(il the Company's obligations arising in respect of a development contract entered info by
the Company e.g. consultancy agreements;

(e) setiling any dispute relating to the properiy in which the Company has an interest;

(i to enter into any security documentation on any terms and conditions and for any amount in
relation to any assets acquired or to be acquired, including without limitation, any morigage,
charge, pledge, encumbrance relating to any property acquired or fo be acqguired by the
Company; and

(g) 1o grant, accept and consent to or fo agree to grant, accept and consent o any surrender of
lease or licence.
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SCHEDULE 6

To grani, accept and consent to or to agree to grant, accept and consent to any leases,
agreements for leases, variations of leases, transfers or assignments of leases and any other
agreements relating o the cccupation of any real property in which the Company has an interest.

To grant, accept and consent to or fo agree to grant, accept and consent o any licences,
agreements for licences, variations of licences and transfers or assignments of licences relating to
the occupation of any real property in which the Company has an interest.

To enter into and execute service contracts, consuliancy agreemenis and building contracts in
relation to any real property in which the Company has an interest.

To lodge and withdraw caveats either wholly or partially.
To grant and surrender easements over real property in which the Company has an interest.

Ta execute any document, contract, agreement, bank guarantee, deed, instrument, plan, notice,
arrangement or other writing for the purpose of, or in relation to;

{a) carrying out any maintenance work or repairs which may be reguired in relation to any real
property in which the Company has an interest;

{b) conducting refurbishment work, extensions, improvements and fitouts in relation to any real
property in which the Company has an interest;

(c) providing property management or property project and development services in any real
property in which the Company has an interest;

(d) performing its obligations arising in connection with a property management or development
contract or agreement entered into by the Company, expressly excluding any power to
exacute any document, contract, agreement, insirument, deed, notice, arrangement or other
writing for the purpose of settling any dispute; and

{e) ftrademarks, business names and all other intellectual property in which the Company has an
interest.

To execute any shate fransfer form, leasing documentation (whether as to motor vehicles or
equipment), application to any regulator or statutory authority and any contract, agreement or
document relaiing to the appointment of trade apprentices.

To make application for and to sign and take all necessary action in respect of the issue, transfer
or redemption of units in any unit trust in which the Company has an interest.

To demand all monies and rents due or to become due to the Company from any prospective,
current or past lessee, tenant, occupier or licensee of any real propertty in which the Company has
an interest.

To give all notices to determine any leases, licences, tenancies, confracts or agreements entered
into by the Company in respect of real property.

To concur with any person in doing any of the above acts and to sign or execute any document,
contract, agreement, deed, instrument, plan or other writings necessary or expedient for giving full
effect to any of the above matters and fo do and perform all such acis, matters and things
whatsoever which shall be necessary or incidental to the Power of Attorney.
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SCHEDULE 7

1.  To grant, accept and consent to or to agree to grant, accept and consent to leases, agreements for
leases, variations of [eases, transfers or assignments of leases and any other agreements relating
fo the occupation of any real property in which the Company has an interest {where the net leifable
area under such lease is 500m* or less).

2. To grant, accept and consent to or to agree to grani, accept and cohsent to licences, agreements
for licences, variations of licences and fransfers or assignments of licences relating to the

occupation of any real property in which the Company has an interest (where the net lettable area
under such licence is 500m? or less).

SCHEDWHLE 8

Powers of Atiorney issued by the Company as follows:

Name of Power Date of Power | Jurisdiction Registration Date of
Number Reqgistration
12 April 2012 | New South Book 4630 No 17 April 2012
e Wales 661
AMP Property Subsidiaries T3 Apri 2012 | Queensiand | 714651752 31 August
2012
AMP Pagcific Fair Pty Limited 16 January Queensiand 714910752 30 January
{AMP Pacific Fair Trust ~ 2013 2013
Property Management)
Kent Street Pty Limited (The 16 January Queensland 714810749 30 January
AMP Bare Trust (Qid) - 2013 2013
Property Management )
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Executed as a Deed.

SIGNED for and on behalf of

ABBEY CAPITAL REAL ESTATE PTY
LIMITED (ABN 32 083 958 341)

onthe Z7 dayof oG o=T 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

oot Ll

Signature of director

f%#éfari puf/%i%ﬂq&

Signature of director/cempany-secretary
(Please delete as applicable)
PATRICIA MARGARET
PAYN

Name of director {print)

SIGNED for and on behalf of

ACPP INDUSTRIAL PTY LIMITED

(ABN 89 108 662 022)

onthe 27 dayof &&= 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Aol Ul

Name of director/company-secretary (print)

:/&MW

Signature of director

/}-@[‘f‘\ﬁir’! W-//‘\DI/;K/VL g,

Signature of director/feonrany secretary
(Please delete as applicable)

Chris Judd

Name of director {print)

SIGNED for and on behalf of

ACPP OFFICE PTY LIMITED

(ABN 91 108 662 031)

onthe 27 dayof = s 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

ol LUl

Name of director/cempany-sesretary {print)

P N U S

Signature of director

/4@/,0‘@/; [/{/JL//I{OU/VLS

Signature of director/company secretary-
(Please delete as applicable)

Chris Judd

Name of director (print)

Name of director/cernpany-secretary (print)
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SIGNED {for and on behalf of

ACPP RETAIL PTY LIMITED

{ABN 87 108 662 013)

onthe 27 dayof DG oRT 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

W S M/z[zq:«—-———h

el Tl gt

Signature of director

ﬂﬂ%ﬂMﬁMEM5

Signature of director/eempany-seeretary
Please delete ag licable
( éﬁﬁsjh&d

Name of director {print)

SIGNED for and on behalf of

AMP CROSSROADS PTY LIMITED

(ABN 67 107 968 212)

onthe 27 day of vy 1S w2 2015
in accordance with section 127 of the
Corpaorations Act 2001 (Cth) by

AT L

Name of director/compary-searetary (print)

Signature of director

Adam Tindall

Signature of direcior/company-secratany.
{Please delete as applicable)

Chris Judd

Name of director (print)

SIGNED for and on behalf of

AMP DAVISON ROAD PTY LIMITED

{ABN 865 107 968 203)

onthe 27 day of ™G ODT 2015
in accordance with section 127 of the

Caorporations Act 2001 {Cih) by
A e

ool L

Name of director/company-seeretary (print)

At gy

Signature of director

/%%30723/1 L&&ij/qu4q 3

Signature of director/company-secretany-
(Please delete as applicable)

Chris Judd

Name of director (print)

Name of director/company secretary-(print)
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SIGNED for and on behalf of

AMP MACQUARIE PTY LIMITED

(ABN 91 103 734 854)

onthe 277 dayof A oG 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

dpﬁm LUJZ/;“Q-_\

O

Signature of director

Aa/f:‘a/l M/f://i‘ﬁf’l/t >

Signature of direttor/company secretary
{Please delete as applicable)
Gemma Cros
Company Sg-

Name of director (print)

SIGNED for and on behalf of

AMP MACQUARIE HOLDING PTY LIMITED
{ABN 87 103 734 836)

onthe 277 dayof wo@ o= 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

ool M A

Name of director/company secretary (print)

(=

Signhattre of director

/40/})‘0; ! W//’ {owfwg

Signature of direstor/company secretary

(Please delete as applicable)
Gemma Cross

Company Sgore:

Name of directer (print)

SIGNED for and on behalf of

ANMP PACIFIC FAIR PTY LIMITED

{ABN 99 103 734 890)

onthe 277 dayof PEST 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Name of directer/company secretary (pring)

(o

Signature of director

/Qc/;fi‘%ﬂ Wfi//foz A s

Signature of director/company secretary
{Please deleie as applicable)

Gemma Cross
Company.Sae«

Name of director (print)

Name of-girector/company secretary {pring)
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SIGNED for and on behalf of

AMP RIVERSIDE PLAZA PTY LIMITED
{ABN 48 107 368 187)

onthe 277 dayof w oG 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Aol WUl

R ey

Signature of director

/’go{h‘@ﬂ Z/L’,.L//;'q/;,w_s

Signature of director/company-seorstary
{Please delete as applicable)

Chris Judd

Name of director {print)

SIGNED for and on behalf of

ANMP ROYAL RANDWICK PTY LIMITED
(ABN 61 110 549 249)

onthe 277 day of & xS 55 2015
in accordance with section 127 of the
Gorporations Act 2001 (Cth) by

N

Name of directer/campany-secretary-{print)

(o

Signature of director

/904’;‘(3;4 W/',//(mej

Signature of direstor/company secretary

Please delete as applicable
( Gemma Cr%%s )

Company Secretary

Name of director (print)

SIGNED for and on behalf of

AMP WARRINGAH MALL PTY LIMITED
{(ABN 78 108 254 100)

onthe 27 dayof v xS =V 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

oo (Lo

Name of direster/company secretary (print}

PO Dy F . Sy A

Signature of director

/{JIO/KJ‘QA W;//”(%m S

Signature of director/company-secratary-
{Please delete a&f'ﬁphcj a) i

Name of director (print)

Name of director/company-sesretanc{print)
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SIGNED for and on behalf of

AUBURN MEGA MALL PTY LIMITED

{ABN 81 111 075 828)

onthe 271 dayof oGS 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

oSl oo Ul

Co

Signature of director

Bdrian W11 o<

Name of director {print)

SIGNED for and on behalf of

COLLINS PLACE PTY LIMITED

(ABN 64 084 238 497)

onthe 277 dayof ST 20156
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

AN/

Signature of diféctorfcompany secretary
(Please delete as applicable)

Gemima Cross
fary

e Company Secretary
Name of direefor/comparny secretary (print)

Lo

Signature of director

AQ/J’)‘&‘/L Lf’b/l‘-//!,(o‘;,/'m/l/’g

Signature of diresterfcompany secretary
(Please delete as applicabie)

Gemma Cross

Name of director (print)

SIGNED for and on behalf of

COLLINS PLACE NO.2Z PTY LIMITED

(ABN 26 090 537 643)

ohthe 277 dayof & o=ma =T 2015
in accordance with section 127 of the
Corporaticns Act 2001 (Cth) by

?ﬁo& R M/Lgéh__

Company Secretary
Name of directer/company secretary (print)

(e

Signature of director

AO/(:‘G‘/\ (/(/"‘ //Lil}cr/l/L,-_S

Signature of dire<i®r/company secretary
{Please delete as applicable)
Gemma Cross
Company Secretary

Name of director (print)

Name of direster/company secretary {print)
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SIGNED for and on behalf of

KENT STREET PTY LIMITED

(ABN 37 Q06 794 654)

onthe 727 dayof o> OGo=T 2015
in aceordance with section 127 of the
Corporations Act 2001 (Cth) by

Aol Willo_

=

Signature of director

/?z/f,'qq U /Z e S

Signature of di#Egter/company secretary

{Please delete as applicable)
Gemma Cross

Company Secre’”

Name of director (print)

SIGNED for and on behaif of

KNOX SHOPPING CITY SHOPPING CENTRE
INVESTMENTS (NO.2) PTY LIMITED {ABN 28
063 958 378)

onthe 277 dayof W& o1 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

el Tt

Name of dirested/company secretary {print)

e

Signature of director

Chris Judd

Signature of dFesior/company secretary
(Please delete as applicable)
Gemma Cross
Company Secretar.

Name of director (print)

SIGNED for and on behalf of

MARRICKVILLE METRO SHOPPING
CENTRE PTY LIMITED (ABN 83 111 075 837)
onthe 277 dayof e oEGo=T 2018
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Aol Wills o

Name of-directer/company secretary (print)

e

Signature of director

A-O/f)'o@,/l W}‘/}Lr%m Y

Signature of direstor/company secretary
(Please delete as applicable)
Gemma Cross
Company Secrater

Name of director {print)

Name of director/company secretary (print)
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SIGNED for and on behalf of

MOWLA PTY. LTD. (ABN 73 005 133 835)
onthe 277 day of v eEno=t 20156
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Aot Willoa

o

Signature of director

/;Ia/f:'m/a Wr'L//I(Ct,{/M, 5

Signature of dizester/company secrefary
{Please delete as applicable)
Gemma Cross
Company Secretary

Name of director (print)

SIGNED for and on behalf of
WATERFRONT PLACE NO.2 PTY. L.TD.
(ABN 66 010 728 042)

onthe 27 dayof = o5 2015
in accordance with section 127 of the
Corporaiions Act 2001 (Cth) by

Al Wil _

Name of directer/company secretary (print)

o

Signature of director

/QCZ//J G ¥ ?/{/1{//:"0;(,% %

Signature of dissstar/company secretary
{Please delete as applicable)
Gemma Cross
Company Secretary

Name of director {print)

SIGNED for and on behalf of

WATERFRONT PLACE NO.23 PTY. LTD.
(ABN 83 010 780 931)

onthe 277 dayof A e 2015
in accordance with section 127 of the
Corporations Act 2001 (Cth) by

Mofﬁsz_ﬁ Ll

Name of direeter/company secretary (print)

—_—

Signature of director

/i}offf‘an W //1'{(2 e &

Signature of direstor/company secretary
{Please delete as applicable)
Gemma Cross
Company Secretary

Name of director (print)

Name of diresstizr/icompany secretary (print)

REGISTERED
7/10/2015

BK 4696 NO 243
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AMP CAP|TAL FUNDS MANAGEMENT LIMITED

H
N BT AMPCAPITALYE

33 Alfred Street, Sydney NSW 2000

General Power of Attorney

ANP Capital Funds Management Lirmnited

ABN 15 159 857 721

Page 1 of 7



POWER OF ATTORNEY dated G ROVBMNBEE-. 2015

MADE BY: AMP CAPITAL FUNDS MANAGEMENT LIMITED (ABN 15 159 557 721) a company

incorporated in New South Wales with its registered office at AMP Sydney Cove Bulld:ng,
33 Alfred Street, Sydney, New South Wales, 2000 ("AMPCFNML")

IT IS DECLARED as follows:

2.1

2.2

APPOINTMENT

AMPCFML appoints the persons named in the First Schedule while they are an employee of
AMP Limited or any of its subsidiaries (all of whom are referred to as the "Attorneys”) as iis
aftorneys with the powers and authorities conferred by this Deed,

POWER AND AUTHORITY

AMPCFML authorises any two Aftorneys jointly to do any of the acts or things referred to in the
Second Schedule in relation to the affairs and business of AMPCFML.

AMPCFML. declares that:

{a) in exercising the powers hereby conferred on them pursuant fo this Power of Attorney, the
Attorneys shall conform to the regulations for the time being imposed on them by
AMPCFML and communicated and signed in the same way as a notice given under
paragraph 5.1. No person dealing with the Attorneys need be concerned to enguire
whether any such regulations or directions are in force or are being complied with by the
Attorneys. Notwithstanding any breach of any such regulations or directions by the
Attorneys in regard to any act, deed or instrument, the same will, as between AMPCFML
and any person or persons dealing with the Attorneys, be valid and binding on AMPCFML
for all purposes;

(b} this Power of Atforney shall not affect or be affecied by any other Power of Altorney
previously or subsequently given by AMPCFML to any other person and this Power of
Attorney shall continue in force until revoked;

{c) this Power of Attorney shall be autornatically revoked as regards any of the Attorneys
upon his or her ceasing to be an employee of AMP Limited or any of its subsidiaries.

RATIFICATION

AMPCFML declares that all acts, matters and things done by the Attorneys in exercising powers

under this Power of Attorney will be as good and valid as if they had been done by AMPCFML,
and AMPCFML agrees to ratify everything done by the Afforneys under this Power of Attorney.

INDEMNITY
AMPCFML indemnifies the Attorneys against each claim, loss, liability, cast or expense incurred

or suffered by the Attorneys in connection with the proper exercise of any of the powers and
authorities conferred by this Power of Attorney.

Page2of7



5.1

5.2

5.3

REVOCABILITY

The powers and authorities conferred by this Power of Attorney on the relevant Attorney may be
revoked or suspended by AMPCFML by notice given by letter, facsimile transmission, any other
form of writing and addressed to such Atiorney or Attomeys at AMPCFMLU’s principal place of
business and signed by any one or mare members of AMPCFML's Board of Directors or by the
Secretary of AMPCFML.

Notwithstanding paragraphs 5.1, any person or body corporate or unincorperated dealing with
an Attorney in good faith may rely on a written statement by the Aftorney fo the effect that the
Atterney has not ceased fo hold office with, or be an employee of, AMP Limited or any of its
subsidiaries, and has nof received any notice of revocation of this Power of Attorney. Any such
statement must be accepted by any person dealing with AMPCFML as conclusive evidenge of
those facts.

AMPCFML. revokes the Power of Attorney granted by AMPCFML dated 10 May 2013 registered
in the NSW Land Property Information Office and bearing registration number Book 4648 No.
898 in favour of the list of authorised signatories stated therein, such revocation to take effect

from 2 weeks affer registration at the NSW Land Property Information Office of this Power of
Attorney.

NO DIRECT BENEFIT

Each Aftorney is expressly prohibited from signing any document that would confer a direct
benefit on the Attorney.

REGISTRATICN

AMPCFML will, when necessary, register this Power of Atlorney whenever required to give
effect to its terms. H AMPCFML fails fo do so, the Attemeys may register this Power of Attornay
and claim reimbursement from AMPCFML of any costs reasonably incurred in doing so.

GOVERNING LAW

This Deed is governed by the laws applying to New South Wales,
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FIRST SCHEDULE
{Clause 1; the ‘Attorneys’)

MARK DAVID JOHN ALLFREY
Head of Capital
AMP Capital Investors Limited

DEBBIE JANE ALLISTON
Head of Multi-Asset Forffolio Management
AMP Capital Investors Limited

MARK ASHTON BEARDOW
Chief Investment Officer, Global Equities and Fixed Income
AMP Capital Investors Limited

MICHAEL JOHN BESSELL
Head of SMA and Origination Australia and NZ
AMP Capital Investors Limited

LEANNE BRADLEY
Head of Tailored Investment Solutions
AMP Capital Investors Limited

ELLA IRENE BROWN '
Deputy Chief Investment Officer and Head of Fundamental Equities
AMP Capital Investors Limited /e f/ﬁ)’lf‘p\

JEFFREY DARRYL BRUNTON
Investment Director, Investiment Parinerships, Global Equities and
Fixed Income .

AMP Capital Investors Limited

MARK CROFT
Global Head of lnvesiment Operations & Control
AMP Capital Investors Limited

MICHAEL THOMAS CUMMINGS
Head of Australia and NZ Funds
AMP Capital investors Limited

LACHLAN JAMES SOMNMERELAD DAVIS
Head of Active Quant Funds
AMP Capital Investors Limited

SHARON BEVERLEY DAVIS
Director, Ausfralia and New Zealand
AMP Capital Investors Limited

TATIANA DEBAKHAPOUVE
Head of Public Market Solutions
AMP Capital Investors Limited

STEPHEN JAMES PETER DUNNE
Managing Director
AMPF Capital investors Limited

JOHN CLIFFORD DYNON
Head of Separate Accounts and Specialist Funds
AMP Capital Investors Limited
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MICHELLE KATHRYN FAVELLE
Senior Company Secretary
AMP Services Limited

RAJESH GOVINDAN
Head of Sales & Marketing Analytics
AMP Capital Investors Limited

SEAN NICHOLAS HENAGHAN
Chief Investment Officer , Director Multi Asset Group
AMP Capital Investors Limited

BRYAN JOHN HYNES
Managing Director, AMF Capital Shopping Centres
AMP Capital investors Limited

ANDREW ROSS JONES
Global Head of Infrastructure Debt
AMP Capital Investors Limited

CHRISTOPHER JAMES JUDD
Head of Property Funds Management
AMP Capital Investors Limited

CRAIG WILLIAM KEARY
Directar, Australian Clients
AMP Capital Investors Limited

JOSEPH PATRICK KASSEL
Global Head of Dealing and Exposure Management
AMP Capital Investors Limited

ADAM JAMES KIRKMAN
Head of ESG
AMP Capital Investors Limited

STUART ALLAN LANGEVELDT
Director, Global Marketing & Communications
AMP Capital Investors Limited

MADELEINE ANNE MAC MAHOEE
Director, People, Culture and ESG
AMP Capital Investors Limited

EDWINA JANE MALONEY
Head of Global Product
AMP Capital Investors Limited

LOUISE ELIZABETH MASON
Managing Director, Office & Industrial
AMP Capital investors Limited

JULIE-ANNE MARIE MIZZI
Head of Social & Aged Care
AMP Capital Investors Limited

BRENDAN JOHN O’BRIEN
Head of Tax
AMP Capital investors Limited
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ANDREW JAMES OLIVER
Head of Fund Advice
AMP Capital Investors Limited

SHANE PETER OLIVER
Head of Investment Sirategy and Chief Economist
AMP Capital Investors Limited

KARIN LEAH OWERS
Manager, International HR
AMP Capital Investors Limited

HIROSHINI PATER
Head of Property Fund Accounting
AMP Capital Investors Limited

PATRICIA MARGARET PAYN
Chief Financial Officer
AMP Capital Investors Limited

JEFFREY BERNARD ROGERS
Chief Investment Cfficer, IPAC
AMP Capital lnvestors Limited

ANDREW LESLIE ROY
Head of Origination & Asia
AMP Capital Investors Limited

DOUGLAS PAUL TALBOT
Director, Strategy and Transformation
AMP Capital Investors Limited

YEN HUI TIE
Head of Legal
AMP Capital Investors Limited

ADAM MICHAEL TINDALL
Director and Ghief Investment Officer, Property
AMP Capital Investors Limited

SIMON CHRISTOFPHER WARNER
Head of Global Fixed Income
AMP Capital Investors Limited

ADRIAN ARTHUR WILLIAMS
Head of Property Finance
AMP Capital Investors Limited

ANDREW JOHN WINDSOR
Cperations Manager, Private Equity
AMP Capital Invesiors Limited

KENSON WONG
Head of Business Relationship Japan
AMP Capital investors Limited

PageBof 7



SECOND SCHEDULE
(Clause 2: Power and Authority)

1.

To do on behalf of AMPCFEML anything which AMPCFML can lawfully authorise an Attorney {o

do.

Without prejudice to the generalily of the foregoing power:

@

(b)

(©

to purchase any real properly by any means, for any price and on any ferms, to sell, lef,
assigh, transfer, release, or otherwise dispose of any real property belonging fo or
standing in the name of or which may be morigaged or charged to or deposited or
pledged with AMPCFML;

in relation to any land or lease under the aperation of the Transfer of Land Act 1833 (WA),
or regulated under the Land Administration Act 1897 (WA) or the Strata Tifles Act 1983
(WA), to sign any transfer or other instrument, to sign any caveat or withdrawal of caveat,
1o lodge or register any document at Landgate, fo make any application to the Regisirar of
Titles, or to make any statutory declaration that may be required; and

to appoint one or more proxies, substitutes, delegates or sub-attorneys io exercise all or
any of the powers, authorities or discretions conferred by this Power of Attornsy and to
remove and 1o appoint another or others in his, her or their place oy places.

Executed as a Deed.

SIGNED for and on behalf of AMP CAPITAL
FUNDS MANAGEMENT LIMITED (ABN 15
159 557 721) on the \& day of raowesnnd
2015 in accordance with section
Cotporations Act 2001 (Cth) b

=

Al

Signature of Directof / ( v

DOUGLAS PALIL
TALBOT

Signature of-Beetor/Company Secretary

pichelie Favelle

Name of Director
{BLOCK LETTERS)

Name of BDireeterfCompany Secretary
(BLOCK LETTERS)

REGISTERED
3/12/2015

BK 4699 NO 395
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Order number: 43610192

SAE GLOBAL Your Reference: SAB519

2110417 11:20
FEGFERTY

LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

SEARCH DATE TIME EDITION NO DATE

21/4/2017 11:20 AM 1 30/9/2014

SUB FOLIO

LAND

1/2 SHARE IN LOT 100 IN DEPOSITED PLAN 1190494
AT MACQUARIE PARK
LOCAL GOVERNMENT AREA RYDE
PARISH OF HUNTERS HILL COUNTY OF CUMBERLAND
TITLE DIAGRAM DP119504%4

DESCRIPTION
MACQUARIE CENTRE
HERRING ROAD
NORTH RYDE 2113

LEASE FOLIOS CREATED. SEE LEASE PREMISES INDEX SEARCH FOR LF362
THIS FOLIO MAY BE AFFECTED BY CAVEATS AND/OR WRITS
RECORDED ON THE LEASE FOLICOS FOR THESE PREMISES

FIRST SCHEDULE

AMP MACQUARIE PTY LIMITED

SECOND SCHEDULE (9 NOTIFICATIONS)
1 LAND EXCLUDES MINERALS AND IS8 SUBJECT TO RESERVATIONS AND
CONDITIONS IN FAVOUR OF THE CROWN - SEE CROWN GRANT (S)
2 THE LAND ABOVE DESCRIBED IS LIMITED IN STRATUM IN THE MANNER
DESCRIBED IN DP1190494
3 DPEE9303 EASEMENT FOR DRAINAGE 2.44 METRES WiDE AFFECTING THE
PART (S} SHOWN SC BURDENED IN THE TITLE DIAGRAM
4 DP614852 EASEMENT FOR DRAINAGE 9 METRES WIDE AND VARIABLE
AFFECTING THE PART(S) SHOWN S0 BURDENED IN THE TITLE
DIAGRAM
5 9875957 LEASE TO AUSGRID (SEE AJ71566) OF SUBSTATION NOS
5325, 5326, 7271, 1870 & 6151 TOGETHER WITH RIGHTS OF
WAY & EASEMENT FOR ELECTRICITY PURPOSES OVER OTHER
PARTS OF THE LAND ABOVE DESCRIBED SHOWN IN PLAN WITE
9875957. EXPIRES: 28/2/2053.
AKS71351 LEASE OF LEASE 9875957 TO BLUE ASSET PARTNER PTY
LTD, ERIC ALPHA ASSET CORPORATION 1 PTY LTD, ERIC

END CF PAGE 1 - CONTINUED OVER

PRINTED ON 21/4/2017
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LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

FOLIO: 10¢/1130494A PAGE 2

SECOND SCHEDULE (9 NOTIFICATIONWNS) (CONTINUED)
ALPHA ASSET CORPORATION 2 PTY LTD, ERIC ALPHA
ASBSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DPEALING. CLAUSE
2.3 (b) (ii).
AK971352 LEASE OF LEASE AKS71351 TO BLUE OP PARTNER PTY
LTD, ERIC ALPHA OPERATOR CORPORATION 1 PTY LTD,
ERIC ALPHA OPERATOR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPORATION 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE 12.1
AK971502 MORTGAGE CF LEASE AKS71351 TC ANZ FIDUCIARY
SERVICES PTY LTD
AKS971571 CHANGE OF NAME AFFECTING LEASE 9875957 LESSEE
NOW ALPHA DISTRIBUTION MINISTERIAL HOLDING
CORPORATION
& AH209489 CAVEAT BY CCLES SUPERMARKETS AUSTRALIA PTY LTD OF
PART BEING THE PROPOSED COLES SUPERMARKET PREMISES
Al467817 CAVEATOR CONSENTED
AH487265 CAVEATOR CONSENTED
AH653871 CAVEATQOR CONSENTED
AH646899 CAVEATOR CONSENTED
7 AT467817 LEASE TO AUSGRID QOF SUBSTATION NOS 48540 & 48541
DESIGNATED (D} & (E) IN DP1193661 TOGETHER WITH RIGHT
OF WAY AND EASEMENT FOR ELECTRICITY WORKS AFFECTING
THE SITES DESIGNATED (A) & (C} IN DP119366l1. EXPIRES:
31/1/2064. OPTION OF RENEWAL: 25 YEARS.
AK971351 LEASE OF LEASE AT467817 TO BLUE ASSET PARTNER
PTY LTD, ERIC ALPHA ASSET CORPORATION 1 PTY LID,
ERIC ALPHA ASSET CORPORATION 2 PTY LTD, ERIC ALPHA
ASSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DEALING. CLAUSE
2.3 (b} (ii).
AK971352 LEASE OF LEASE AK971351 TO BLUE OF PARTNER PTY
LTD, ERIC ALPHA OPERATOR CORPORATION 1 PTY LTD,
ERIC ALPHA OPERATOR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPORATICN 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE 12.1
AK971502 MORTGAGE OF LEASE AK97135]1 TO ANZ FIDUCIARY
SERVICES PTY LTD
AK971571 CHANGE OF NAME AFFECTING LEASE AI467817 LESSEE
NOW ALPHA DISTRIBUTION MINISTERIAL HOLDING
CORPORATION
8 DP1190494 POSITIVE COVENANT
S DP1190494 EASEMENT FOR DRAINAGE 2.5 METRE(S) WIDE AFFECTING THE
PART (S) SHOWN SO BURDENED IN THE TITLE DIAGRAM

END OF PAGE 2 - CONTINUED OVER

PRINTED ON 21/4/2017

T
i



LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

FOLIO: 100/11904944 PAGE 3

NOTE: REFER ALL DEALINGS TO SD2
UNREGISTERED DEALINGS: R AM222886.

*%% END OF SEARCH **¥*

PRINTED ON 21/4/2017

* Any enfries preceded by an asterisk do not appear on the current edition of the Certificate of Title. Waming: the information appearing under notations
has not been formally recorded in the Register.
© State of New South Wales through Land and Property Information {2017)
SAl Global Property Division an approved NSW Information Broker hereby certifies that the information contained in this document has been provided
electronically by the Registrar General in accordance with section 96B(2) of the Real Property Act 1900,



Order number: 43610192

SAI G LOBAL Your Reference: SAB519

21704117 11:20
BECFERTY

LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

FOLIO: 100/1190494C

SEARCH DATE TIME EDITION NO DATE

21/4/2017 11:20 AM 2 18/6/2015

SUB FOLIO

LAND

1/4 SHARE IN LOT 100 IN DEPOSITED PLAN 1190494
AT MACQUARIE PARK
LOCAL GOVERNMENT AREA RYDE
PARISH OF HUNTERS HILI: COUNTY OF CUMBERLAND
TITLE DIAGRAM DP119049%4

DESCRIPTION
MACQUARIE CENTRE
HERRING ROAD
NORTH RYDE 2113

LEASE FOLIOS CREATED. SEE LEASE PREMISES INDEX SEARCH FOR LF362
TEIS FOLIO MAY BE AFFECTED BY CAVEATS AND/OR WRITS
RECORDED ON THE LEASE FOLIOS FOR TEHESE PREMISES

FIRST SCHEDULE

AMP CAPITAL FUNDS MANAGEMENT LIMITED

SECOND SCHEDULE (9 NOTIFICATIONS)
1 LaND EXCILUDES MINERALS AND IS SUBJECT TO RESERVATIONS AND
CONDITIONS IN FAVOUR COF THE CROWN - SEE CROWN GRANT(S)
2 TEE LAND ABOVE DESCRIBED IS LIMITED IN STRATUM IN THE MANNER
DESCRIBED IN DP1150494
3 bP559303 EASEMENT FOR DRAINAGE 2.44 METRES WIDE AFFECTING THE
PART (8) SHOWN SO BURDENED IN THE TITLE DIAGRAM
4 DP614852 EASEMENT FOR DRAINAGE S METRES WIDE AND VARIABLE
AFFECTING THE PART(S) SHOWN SO BURDENED IN THE TITLE
DIAGRAM
5 9875957 LEASE TO AUSGRID (SEE AJ71566) OF SUBSTATION NOS
5325, 5326, 7271, 1870 & 6151 TOGETHER WITH RIGETS OF
WAY & EASEMENT FOR ELECTRICITY PURPOSES OVER ANOTHER
PARTS OF THE LAND ABOVE DESCRIBED SHOWN IN PLAN WITH
9875957. EXPIRES: 28/2/2053.
AKS971351 LEASE OF LEASE 9875957 TC BLUE ASSET PARTNER PTY
LTD, ERIC ALPHA ASSET CORPORATION 1 PTY LTD, ERIC

END OF PAGE 1 - CONTINUGED OVER

PRINTED ON 21/4/2017
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LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

FOLIO: 100/1190494C PAGE 2

SECOND SCHEDULE (9 NOTIFICATIONS) (CONTINUED)
ALPHA ASSET CORPORATION 2 PTY LTD, ERIC ALPHA
ASSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DEARLING. CLAUSE
2.3 (b} {ii).
AKS71352 LEASE OF LEASE AK971351 TO BLUE OP PARTNER PTY
LTD, ERIC ALPHA OPERATOR CORPORATION 1 PTY LTD,
ERIC ALPHA OPERATOR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPORATION 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE l2.1
AK971502 MORTGAGE OF LEASE AK971351 TO ANZ FIDUCIARY
SERVICES PTY LTD
AKS71571 C(CHANGE OF NAME AFFECTING LEASE 9875957 LESSEE
NOW ALPHA DISTRIBUTION MINISTERIAL HOLDING
CORPORATION
6 AH209485 CAVEAT BY COLES SUPERMARKETS AUSTRALIA PTY LTD OF
PART EEING THE PROPOSED COLES SUPERMARKET PREMISES
AI467817 CAVEATOR CONSENTED
AH487265 CAVEATOR CONSENTED
AH653871 CAVEATCOR CONSENTED
AH646899 CAVEATOR CONSENTED
7 AT467817 LEASE TO AUSGRID OF SUBSTATION NOS 48540 & 48541
DESIGNATED (D} & {E) IN DP1193661 TOGETHER WITH RIGHT
OF WAY AND EASEMENT FOR ELECTRICITY WORKS AFFECTING
THE SITES DESIGNATED (A) & (C) IN DP1193661. EXPIRES:
31/1/2064. OPTION OF RENEWAL: 25 YEARS.
AK971351 LEASE OF LEASE AI467817 TO BLUE ASSET PARTNER
PTY LTD, ERIC ALPHA ASSET CORPORATION 1 PTY LTD,
ERIC ALPHA ASSET CORFORATION 2 PTY LTD, ERIC ALPHA
ASSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DEALING. CLAUSE
2.3 {b) (ii).
AK971352 LEASE OF LEASE AKS971351 TO BLUE OP PARTNER PTY
LTD, ERIC ALPHA OPERATOR CORPORATION I PTY LTD,
ERIC ALPHA OPERATOR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPORATION 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE 12.1
AK971502 MORTGAGE OF LEASE AK971351 TO ANZ FIDUCIARY
SERVICES PTY LTD
AK97157]1 CHANGE OF NAME AFFECTING LEASE AI467817 LESSEE
NOW ALPHA DISTRIBUTICN MINISTERIAL HOLDING
CORPORATION
8 DP1120494 POSITIVE COVENANT
S DP1150494 EASEMENT FOR DRAINAGE 2.5 METRE(S) WIDE AFFECTING THE
PART (S) SHOWN SC BURDENED IN THE TITLE DIAGRAM

END OF PAGE 2 - CONTINUED OVER

PRINTED ON 21/4/2017
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FOLIO: 100/1190494C PAGE 3

NOTE: REFER ALL DEALINGS TO SD2
UNREGISTERED DEALINGS: R AM222886.

*%% END QF SEARCH **%

PRINTED ON 21/4/2017

* Any enfries preceded by an asterisk do not appear on the current edition of the Certificate of Title. Warning: the information appearing under notations
has not been formally recorded in the Register.
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Crder number: 43610192

SAE GLOB AL Your Reference: SAG519

21/04/17 11:20
FRGPERTY

LAND AND PRCOPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

SEARCH DATE TIME EDITION NG DATE

21/4/2017 11:20 AM 3 30/4/2015

SUB FOLIO

LAND

1/4 SHARE IN LOT 1C0 IN DEPOSITED PLAN 1190494
AT MACQUARIE PARK
LOCAL GOVERNMENT AREA RYDE
PARISH OF HUNTERS EILL COUNTY OF CUMBERLAND
TITLE DIAGRAM DP1150494

DESCRIPTION
MACQUARIE CENTRE
HERRING ROAD
NORTH RYDE 2113

LEASE FOLIOS CREATED. SEE LEASE PREMISES INDEX SEARCH FOR LF362
THIS FOLIO MAY BE AFFECTED BY CAVEATS AND/OR WRITS
RECORDED ON THE LEASE FOLIOS FOR THESE PREMISES

FIRST SCHEDULE

AMP CAPITAL FUNDS MANAGEMENT LIMITED (T AJ443875)

SECOND SCHEDULE (9 NOTIFICATIONS)
1 LAND EXCLUDES MINERALS AND IS SUBJECT TO RESERVATIONS AND
CONDITIONS IN FAVOUR OF THE CROWN - SEE CROWN GRANT (S)
2 TEE LAND ABOVE DESCRIBED 15 LIMITED IN STRATUM IN THE MANNER
DESCRIBED IN DP1190454
3 DP559303 EASEMENT FOR DRAINAGE 2.44 METRES WIDE AFFECTING THE
PART(S) SHOWN SO BURDENED IN THE TITLE DIAGRAM
4 DP614852 EASEMENT FOR DRAINAGE 9 METRES WIDE AND VARIABLE
AFFECTING THE PART (S) SHOWN SO BURDENED IN THE TITLE
DIAGRAM
5 9875957 LEASE TO AUSGRID (SEE AJ71566}) OF SUBSTATION NOS
5325, 5326, 7271, 1870 & 6151 TOGETHER WITH RIGHTS OF
WAY & EASEMENT FOR ELECTRICITY PURPOSES OVER ANOTHER
PARTS OF THE LAND ABOVE DESCRIBED SHOWN IN PLAN WITH
$875957. EXPIRES: 28/2/2053.
AKS971351 LEASBE OF LEASE 9875957 TO BLUE ASSET PARTNER PTY
LTD, BRIC ALPHA ASSET CCRPORATION 1 PTY LTD, ERIC

END OF PAGE 1 - CONTINUED OVER

PRINTED ON 21/4/2017
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LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH ¢

FOLIC: 100/1190494B PAGE 2

SECOND SCHEDULE (9 NOTIFICATIONS) (CONTINUED)
ALPHA ASSET CORPORATION 2 PTY LTD, ERIC ALPHA
ASSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DEALING. CLAUSE
2.3 (b)) (1i1).
AK971352 LEASE OF LEASE AKS571351 TC BLUE OP PARTNER PTY
LTD, ERIC ALPHA QPERATOR CORPORATION 1 PTY LTD,
ERIC ALPHA CPERATCR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPORATION 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE 12.1
AK971502 MORTGAGE OF LEASE AK971351 TO ANY FIDUCIARY
SERVICES PTY LTD
AK971571 CHANGE OF NAME AFFECTING LEASE 9875957 LESSEE
NOW ALPHMA DISTRIBUTION MINISTERIAL HCLDING
CORPORATION
6 AH209489 CAVEAT BY COLES SUPERMARKETS AUSTRALIA PTY LTD OF
PART BEING THE PROPQOSED COLES SUPERMARKET PREMISES
AI467817 CAVEATOR CONSENTED
AH487265 CAVEATOR CONSENTED
AH653871 CAVEATOR CONSENTED
AH646899 CAVEATOR CONSENTED
AJ443875 CAVEATOR CONSENTED
7 AI467817 LEASE TO AUSGRID OF SUBSTATION NOS 48540 & 48541
DESIGNATED (D) & (E} IN DP1193661 TOGETHER WITH RIGHT
OF WAY AND EASEMENT FOR ELECTRICITY WORKS AFFECTING
THE SITES DESIGNATED (A) & {C) IN DP119%3661. EXPIRES:
31/1/2064, QPTION OF RENEWAL: 25 YEARS.
AK971351 LEASE OF LEASE AT467817 TO BLUE ASSET PARTNER
PTY LTD, ERIC ALPHA ASSET CORPQRATICON 1 PTY LTD,
ERIC ALPHA ASSET CORPORATION 2 PTY LTD, ERIC ALPHA
ASSET CORPORATION 3 PTY LTD & ERIC ALPHA ASSET
CORPORATION 4 PTY LTD EXPIRES: SEE DEALING. CLAUSE
2.3 {(b) (didi}.
AK971352 LEASE QF LEASE AK971351 TO BLUE OP PARTNER PTY
LTD, ERIC ALPHZA OPERATOR CORPORATION 1 PTY LTD,
ERIC ALPHA OPERATOR CORPORATION 2 PTY LTD, ERIC
ALPHA OPERATOR CORPCRATION 3 PTY LTD & ERIC ALPHA
OPERATOR CORPORATION 4 PTY LTD EXPIRES: SEE
DEALING. CLAUSE 12.1
AK971502 MORTGAGE OF LEASE AK971351 TO ANZ FIDUCIARY
SERVICES PTY LTD
AK971571 CHANGE OF NAME AFFECTING LEASE AT467817 LESSEE
NOW ALPHA DISTRIBUTION MINISTERIAL HOLDING
CORPORATION
8 DP1190494 POSITIVE COVENANT
9 DP1190494 EASEMENT FOR DRAINAGE 2.5 METRE{(S) WIDE AFFECTING THE

END OF PAGE 2 - CONTINUED QVER
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LAND AND PROPERTY INFORMATION NEW SOUTH WALES - TITLE SEARCH

FOLIC: 100/1190494B PAGE 3

SECOND SCHEDULE (9 NOTIFICATIONS} (CONTINUED)

NOTE: REFER ALL DEALINGS TO SD2
UNREGISTERED DEALINGS: R AM22288¢6.

**% END OF SEARCH *#%*

PRINTED ON 21/4/2017

* Any entries preceded by an asterisk do not appear on the current edition of the Certificate of Title, Warning: the information appearing under notations
has not been formally recorded in the Register.
© State of New South Wales through Land and Property Information {2017)
SAl Global Property Division an approved NSW Information Broker hereby certifies that the information contained in this document has been provided
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TOWER 2, LEVEL 23
DARLING PARK, 201 SUSSEX ST
SYDNEY NSW 2000

URBIS.COM AU
Urbis Pty Ltd
ABN 50 105 256 228

20 April 2017

Mr Dyalan Govender

Acting Manager — Strategic Planning
Ryde City Council

Level 1, 3 Richardson Place

North Ryde NSW 2113

Dear Dyalan,

PLANNING PROPOSAL TO PERMIT ONE ADVERTISING STRUCTURE AT
MACQUARIE CENTRE

1. INTRODUCTION

On behaif of AMP Capital Investors Pty Ltd (the Applicant), please find enclosed a planning proposal
to initiate the preparation of an amendment to the Ryde Local Environmental Plan 2014. This planning
proposal would resuli in an amendment to Schedule 1 Additional Permitted Uses of the RLEP 2014 so
that development for the purposes of one advertising struciure is permissible with development
consent for land at Macquarie Cenire

Please find enclosed the following:

e (Completed and signed Planning Proposal Application Form;

o Cheque, payable to Ryde City Council for the sum of $15,000;

e Three coples of the Planning Proposal Report, prepared by Urbis; and

e One CD of the above documentation.

2.  BACKGROUND

The Project Team met with Council staff on 15 December 2016 to discuss the planning proposal. At
this meeting, it was acknowledged that Macquarie Centre is a significant regional shopping centre and
that to prohibit sighage was restrictive for such a regionally important shopping centre.

A preliminary planning proposal was submitted to Council for comment on 2 March 2017. This sought
to include signage as an additional permitted use across the site. Following a meeting with Council
staff on 23 March 2017 it was agreed to amend the planning proposal to limit the number of
advertising structures to one, being the existing digital sign fronting Waterloo Road.

Macquarie Centre Planning Proposal_Cover Lir_Final
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3. PLANNING PROPOSAL OVERVIEW

The existing digital business identification sign is located on Waterloo Road towards the south-west
corner of the site currentiy displays content refated to Macquarie Centre and its tenants in accordance
with the development consent (LDA 2013/055).

The intended outcome of this planning proposal is to legitimise the use of this existing digital sign to be
used as an advertising structure that would permit the display of:

e Community content - 5%;
o Macquarie Cenire promotional material -10%; and

= Products, goods or services that do not directly relate o Macguarie Centre or its tenants (third
party advertising) — 85%.

There will be no change to the operation or physical appearance of the approved digital sign on
Waterloo Road arising from this proposal. The change of use of the digital sign from a business
identification sign to advertising structure would be the subject of a future DA.

This sign will continue to comply with the operational parameters governing road safety, hours of
illumination, illumination levels, language requirements, dwell times, transition times and malfunction
procedures.

4, KEY JUSTIFICATION

As documented in the planning proposal document, there are several compelling reasons for Council
to support this planning proposal, including:

» The site is a significant regional shopping centre and is located within the Macquarie Park
strategic centre under A Plan for Growing Sydney. Typically. signage is permissible with
development consent on regionai shopping centres in other strategic centres. The planning
proposal will allow the dispiay of general advertising and community content on the existing digital
sign on Waterloo Road is entirely consisient with other strategic centres and major shopping
centres in Greater Sydney.

e The Council has already determined that this is an appropriate location for a digital business
identification sign by approving LDA 2013/053. The use of the sign for broader general
advertising, community and promotional content will allow for innovative engaging formats to be
displayed in a highly prominent location, being a regional shopping centre on Waterloo Road.

o As the largest shopping centre in NSW, the 8* largest shopping centre in Australia and a
significant regional shopping centre, Macquarie Centre is unique from other shopping centres in
the Ryde LGA in terms of its size, scale, connectivity and regional trade area. The RDCP 2014
clearly differentiates between Macquarie Centre and other shopping centres and sites in the LGA.

e The proposal will permit community content {o be displayad which helps with informing the
community about Council events and messages. This is clearly in the public interest.

. Macquarie Centre Planning Proposal_Cover
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3. MANAGEMENT OF CONTENT

ltis proposed that 5% of the content displayed on the existing digital sign will be dedicated to the
display of content for the public benefit. This content can be used by the Ryde City Council to promote
community and civic evenis or services. This is in the public inierest.

Management of the advertising content will be coordinated in accordance with the content
management parameters outlined in the Content Management Plan prepared by Urban Concepts. All
advertising content will meet the following requirements:

o Comply with Commonwealth faw and the faw of the relevant State or Territory legistation.

s  Only promote a legal product or service,

o Comply with all relevant advertising industry codes of practice {and their associaied practice notes
and guidefines}, including the following: Australian Association of National Advertisers (AANA)
Code of Ethics;

o}

o

O

[#]

G

<

AANA Environmental Claims in Advertising and Marketing Code;
AANA Code for Advertising and Marketing Communications to Children;
AANA Food and Beverages Advertising and Marketing Communications Code;

AANA Best Practice Guideline—Responsible Marketing Communications in the Digital
Space;

Australian Food and Grocery Council Quick Service Restaurant Initiative,

Australian Food and Grocery Council Responsible Chifdren’'s Marieling Initiative of
the Australian Food and Beverage Industry;

Australian Quick Service Restaurant Industry Initiative for Responsible Advertising
and Marketing to Children;

Alcohol Beverages Advertising (and Packaging} Code (ABAC);
Qutdoor Media Association {OMA)} Alcohol Advertising Guidelines;

Federal Chamber of Automotive Industries’ Voluntary Code of Practice for Mofor
Vehicle Advertising;

Therapeutic Goods Advertising Code; and

Weight Management Industry Code of Practice.

General advertising displays will not:

e Depict violence {unless it is justified within the context of the product or service being advertised),

* Be explicit, obscene or offensive, cause offence or be likely to inflame fensions in the community
between religious, racial groups or ethnic groups;

Macguarie Centre Planning Proposal_Cover
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o Breach any obligations to third parties, such as sife owners or installers or raise work health and
safety concerns at sites;

o Be misleading or deceptive or likely to mislead or deceive;

» Portray people or depict material in a way which discriminates against or vilifies a person or
section of the community on account of race, ethnicity, nationality, gender, age, sexual
preference, religion, disability, mental illness or political belief;

o Empioy sexual appeal in a manner which is exploitative and degrading of any individual or group
of people;

o Treat sex, sexuality and nudity withouf sensitivity to the refevant audience;

o Contain strong or offensive language or any language thaf is likely to denigrate, insult or offend,
particuiarly if combined with sexual images; and

e Normalise, perpetuate or promote unsafe behaviour;

e Depict smoking, cigarettes or iflegal drug use (unless the depiction is in the context of a
community service or government campaign).

The controls and safeguards demonstrate that the change of use of the sign from a business
identification sign to an advertising siructure will not detrimentally impact the character of the locality.
The Planning Proposal does not compromise pedestrian/vehicular safety or the amenity of the locality
as it relates to the content that can be displayed on an existing sign. Furthermore a future change of
use application would be the subject of a stringent assessment at the DA stage.

Macquarie Centre Planning Proposal_Cover
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6. SUMMARY

Overall, it is considered that the planning proposal is satisfactory and warrants the support of Council.
If you have any questions please don't hesitate to contact me on {02} 8233 99786.

Yours sincerely,

(e Ly,

Sarah Horsfield
Associate Director

Macquarie Centre Planning Proposal_Cover
Lir_Final



REQUEST TO PREPARE A
PLANNING PROPOSAL

MACQUARIE CENTRE -
CNR HERRING ROAD
AND WATERLOO ROAD,
NORTH RYDE




1
H
B

TABLE OF CONTENTS

1. BEFOTUCHON 1ottt e e ettt sn e b s £ e teb £ e s 442 bR e ab S e bE s et s st et san s sn e smam s nts b e nebeer 5
1.1. VIV BW ..o e st e et e e s e e e eeeas et e e ebe b e e een et ae e ahe e e e e b an et eeaasbenaranaanrn s e e anrrnnerenas 5
1.2 R T= ot (] o 2T DU U VRO U OOV U U DT UUOOPOTOTPPORR 5
1.3. R ot (8 =R = o T PO PSP U PSSO TSUOUPRPPIRRU 5]
2. SHtE BN SUITOUNGS <. ettt ettt et e e s e s et e e e s s amt s e e m e e e e e e e smmree s e ssbmsste s s aabs e s anb e 7
2.1 REGIONA! COMIEXT .. ittt s te e b re e e a e en s st b e e ree e e s essan e e e aern rrr e s snae e erannasees 7
2.2, LOGAI CONIEXT ..ttt ettt s e bt e et e e et aa e e e et rarb bt n e e e aessas sarnn pmsrman s e esaeese e e s ninsebn e 8
2.3. T B ettt e e et e at e eie e b e e b b e e e s e Rt £e s n e a s e saes e e eane e 8
2.4 EXISTNg D VB O DM N i e e s e s e 9
2.5 Y e [ o= IR o OO U OO OO SO T TS UUTTE TR O USRI 11
2.6. SUTOUNAING DavVelODIMIBNE ..o e e et te e e ettt e e e e e er e e e ee e n e e ee e ee s e nar e e i 13
3. =T Tor o] £ T0 3 o JO O S O P OO USROS PSR PR RROSPTOORN 15
3.1, Development ApDHCEHON HISEOTY ..o e e et a e et r et eeen 15
3.1.1. Existing Digital Business ldentification SIgn .......coceiernir e i 15
T e B = Yo =B 1 O T P STOV ST S U D TUSTUP U 15
4. Strategic Planning Context .........cc.ooo.ol et e eeetaeseaeeiettteeeiaeaseeeeeatRnen e aansraea et e rea s s reeeaa s eer nrares 16
41, APIANFOr GroWING SYANEY ......ciiviiriiiiceiie ettt ees st st e et s et et esassaser et et as et e se st s e re e s s ans e reesaeencs 16
4.2 Macquarie University Station (Herring Road Priorify Precint) ......ccocv i 17
4.3. N RS ] o=t Lo o =T OO U PO U PP OO PSSO TOTRRRO 17
4.4, Draft NOrth DHSHFCE PI2N ..o ettt et ae et e et s e abeb e et e s et r e e s nbaea s e e e nereanne 17
5. Request 1o Prepare a Planning Prop0sal .o 20
5.1. REGUEST OVEIVIEW. ..o ettt et e e ee s et e et e st a e b baa e e 20
5.2. Current Planning GontrolS ..o rrrrssesses e srasresarers e saseses ease sateeeeramteeaeesaeesae st rmentnnnraeeseenas 20
B 2., 0NN creiieevimisrereeruesrosesreseseasbe e e ans e e ertassn ot ehet e s anseeesgeeanEesteedaeeesenesieneeansietasbeeeaantasansbe sannee e e st ee 20
LI I o o T O SO S OO OPRUR PPN 21
523, Land Use Definions ... ettt e st s e e 21
6. Part 1 — Objectives or Intended OUICOMES ... .o e e s e oo ees 23
B6.1. Objectives and Intended OUCOMES. ...t es e st e e 23
7. Part 2 — Explanation of the Provisions ... s e 24
7.1, PTOVISIONS VEIVIBW Lo 1ttt ettt i et e e e e et e e etceeae e s eaee e eeseacae e eamne e e enot e m e eeeanresoneeebaaseseshbabbaes 24
7.2. e e T=Ta J ¥ (ol 1= O SO PP OUUP U OO 24
7.3 L0 a1 e o) o) SO TRV SO U U U UU VTR VTRV ST PRV UPUTUTRTRURO 24
7.4. Reiationship to Existing Local Planning Instrument.....oo 24
8. Part 3 — JUSHICAION et rmt s et et e n e et e e e et r e seens 285
8.1. Section A — Need for the Planning Proposal ... 25
8.2. Section B — Relationship to Strategic Planning Framework ... 25
8.3. Section C — Environmental, Social and ECONomic IMPact........ccoiriiirie e 35
8.4. State and Commonwealh Interests. . o 37
8. T Y - o T To TR U OO RO OO POV U TS T U PO U TR OO POV TR PO URPOR PPV SOTOPON 38
10. Part 5 — Community ConSURBHON ..oviiei s re e arre st e et s b e eenee gt aeensaeaesaenanmnnnesenecee s 39
11 Part 8 — Project THNEIING. ... oo e e v e es e ee ey e e s e e et e et s e e s e et n e oc e e ee e e ee e 40
12. (ot g T 1Yo o O OO PO T OR O UR PO TR 41
BTt =Y g U S OO P OO PO USSR VO U OUP OO SORT OO 42

Appendix A Content Management Pian

URBIS

SAG510_PP_MACQUARIE CENTRE FINAL



FIGURES:

Figure 1 — Regional Coniext — Macquane CeNErE ...ttt e e s raee s s 7
Figure 2 - Aerial (FIown 4 November 20168) . ...t ier e rseiesstrrr s eeers e s s srasbrncronrsaneesesseaan sassnnsesen 8
Figure 3 — Photographs of Existing Development .. ... es s vvere e s rnre s raeese e 10
Figure 4 — Photogfaphs Of EXISHNG DIghal SION oo et an e ee s rneeas 12
Figure 5 — Photographs of the SUIMTOUNGS ... eta e s v s s e ebita e ae e arasaesarreeaeaens 14
Figure 6 — A Plan for Growilng SYUMBY ..ot et a e s e rer e e aeabane s s arbane s e e raraeanaea s nansens 16
Figure 7 — Draft North DISHICE PIan......ooc e 18
Figure 8 — Macquarie Park Comire . .o et e e e e et e e s ee e te e aea e e e e e es e e e e e an e 19
Figure 9 — ZoNING EXITBCLE .o.iiiirii et er v e ees st sss vt be e e s e erersaessane s s basanrsrs ensaes sas srarrnaskbertneyaeaneren 20
TABLES;

Table 1 — Strategic Merit Test (s e et s e e et 26
Table 2 — Strategic Centres COMPATiSON ..o e et r e et st r e s s e st e e ea e o s sas b seaannessreeessnnranresnsanrnereean 29
Table 3 — Site SPeCIiC MBI TOSE.. oottt e s s et be e s e s e s eree e s sbbra s saer e e srtesas saresvrrnsaeasnnrenes 30
Table 4 — 5.117 Directions and ConsiStency REVIEW. ...t ne s s n e 32
Table 5 — Proposed Indicative Project TImeling ...t e mssae s mrens 40

URBIS
SA6519_PP_MACQUARIE CENTRE _FINAL

-od

]

ey
i
il

s

sy
i

[

e

pr—



1. INTRODUCTION
11, OVERVIEW

This Planning Proposal has been prepared by Urbis on behalf of AMP Capital Investors Pty Lid {the
Applicant) to initiaie the preparation of an amendment to the Ryde Local Environmental Plan 2014 (RLEP
2014). This amendment would result in an amendment to Schedule 1 Additional Permitied Uses of the RLEP
2014 so that development for the purposes of one advertising structure is permissible with development
consent for land at Macquarie Centre {the site).

This report has been prepared to assist Council in preparing a Planning Proposal for the site in accordance
with Section 55 of the Environmental Planning and Assessment Act 1979 (EP&A Act).

1.2. BACKGROUND

Macguarie Centre is an existing regicnal shopping centre located within the heart of the Macquarie Park
Corridor, a major empioymeni precinct that is generally bound by arterial roads including the M2 Motorway,
Epping Road and Lane Cove Road.

Macquarie Centre was originally constructed in 1981. The centre has undergone various stages of
redevelopment and extensions. A major refurbishment occurred in 2000, 2003 and most recently in 2014,
creating a fresh food court, the addiion of a new full line Bavid Jones department store, a second full line
supermarket (Coles), a value supermariet {Aldi}, with new speciality food and convenience stores.
Macquarie Centre is the largest shopping centre in NSW and the 8th largest shopping centre in Australia and
includes a wide range of retail, entertainment and service offerings.

There is an existing digital business identification sign located towards the south-west corner of the site
fronting Waterloo Road. This currently displays content related to Macguarie Centre and its tenants in
accordance with the development consent (LDA 2013/055). This sign complies with the operational
parameters governing road safety, hours of illumination, illumination levels, language requirements, dwell
times, transition times and maifunction procedures.

The site is zoned B4 Mixed Use under RLEP 2014. However, an advertising structure is prohibited within the
B4 Mixed Use zone under the RLEP 2014. Advertising structures permit third party advertising. A building
identification sign and business identification sign is permissible with development consent in the B4 Mixed
Use zone.

The intended outcome of this planning proposal is o legitimise the use of the existing approved digital sign
fronting Waterloo Road to be used as an advertising structure that would permit the display of:

e Community content - 5%;
¢ Macquarie Centre promotional material -10%; and

¢ Products, goods or services that do not directly relate to Macquarie Centre or its tenants {third party
advertising) - 85%.

There will be no change to the operation or physical appearance of the approved digital sign on Waterloo
Road arising from the proposal.

URBIS 5
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1.3. STRUCTURE OF REPORT M

As required by Section 55 of the EP&A Act and the relevant guidelines prepared by the NSW Department of
Planning and Infrastructure including A Guide fo Preparing Local Environmental Plans and A Guide fo
Preparing Planning Proposals as revised in August 20186, this Planning Proposal includes the following:

+ Description of the site and its context,

¢ Description of the proposed amendments to the RLEP 2014 supported by sufficient detail to indicate the i
effect of the amendment.

¢« Statement of the objectives and intended outcomes of the proposal.

e Explanation of the provisions of the proposal that are {o be inciuded in the LEP.
¢ Summary of the justification of the proposal.

In support of this Planning Proposal request, the following information is provided: —

¢ Appendix A —Content Management Plan (December 2016) prepared by Urban Concepts.
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2.4, EXISTING DEVELOPMENT

The site is currently occupied by Macquarie Centre. Macquarie Cenire is the largest shopping centre in NSW
£ and the &% largest shopping centre in Australia and includes a wide range of retail, entertainment and service
e offerings

Macquarie Cenire is a significant regional shopping centre in Sydney. This significance is recognised by the
draft Narih District Plan, which identifies Macquarie Cenire as a kay land use within the Macquarie Park

» corridor and an integrat part of one of the largest strategic centres in the district. Similarly, the Ryde
Development Control Plan 2014 (RDCP 2014) identifies Macquarie Centre as a regional shopping centre.

The existing shopping centre comprises the following components:

; o Five level centre accommeodating 368 stores, including major retaiters such as David Jones, Myer,
B Target, Big W, ALD|, Coles, and Woolworths. As well as many mini major international retail stores
L including H&M, Zara, Uniglo, Farever 21, Gap and Sephora.

¢ Entertainment offerings including a cinema complex and ice skating rink.

o 4,755 car parking spaces.

o Total gross floor area of 170,850sq.m.

Macquarie Centre has nearly one kilometre of street frontage along Talavera, Herring and Waterlco Roads
combined, with Herring Road having a 355m street frontage and only one 7.5m wide enfry to the centre.

oy

oy

gy

oy

v

pon
i

ey

[ URBIS g
[ SAB519_PP_MACQUARIE CENTRE_FINAL SITE AND SURROUNDS



Figure 3 — Photographs of Existing Development

Picture 1 — As Viewed from Waterloo Road

Picture 3 — As Viewed from Herring Road and Talavera Road Intersection
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2.5.  EXISTING DIGITAL SIGN

A digital business identification sign has been approved and constructed at the south-west corner of the site
e fronding Waterloo Road. The sign is visible from Waterloo Road from the east. Photographs of the sign from
e various location is provided in Figure 4.

The sign provides branding for Macquarie Centre and assists in screening the vehicle ramp behind. The
curved sign has an overall size of 3.2m (h) x 12.8m {w).

The existing digital sign compiies with the operational paramelers governing road safety, hours of
£ illumination, iilumination levels, language requirements, dwell times, transition times and malfunction
- procedures.
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Figure 4 — Photographs of Existing Digital Sign

Picture 5 — As Viewed from Waterloo Road (Looking East})

1 2 SITE AND SURROUNDS

)

URBIS
SAB519_PP_MACQUARIE CENTRE_FINAL

—



2.6. SURROUNDING DEVELOPMENT

Macquarie Centre is located in the Macquarie Park Corridor, an existing area characterised by a mix of land
o uses (significant land uses include Macguarie Centre, Macquarie University and large business parks such
vl as Optus) and architectural styles. The predominant building form in the Macquarie Park Corridor are
proes typically large, freestanding buildings setback from the sireet, with large at grade car parks. There is some
redevelopment already occurring within the area, including mixed use, commercial and residential
developments of a mid o high scale.

The site is surrounded by the following and as indicated in Figure 5:

¢ To the north east of the site is Talavera Road. The opposite side of Talavera Road comprises a recently
3 compieted residential flat building/serviced apartment development in addition fo large scale commercial
bt developmentis.

L * Adjacent fo the south east of the site are commercial developments, with associated at grade car parking
and landscaping. An application for a mixed use development has been lodged at neighbouring 101

[ Waterloco Road. This DA is currently under assessment by Council.

o ¢« [Immediately io the south west of the site is Macquarie University railway station. The Parramatta o

Koo Epping railway tunnels run below Waterloo Road adiacent to the southern site boundary. The railway
station is setback approximately 7-8m from the site boundary and the nearest tunnel is set back

Lo approximately 30m from the site boundary. Further to the south west, on the opposite side of Waterloo
Road, comprises medium density four storey residentiai flat buildings and public open space known as
. Elouera Reserve.

¢ To the north west of ihe site is the Herring Road Bus Station adjacent to Herring Road. On the opposite
side of Herring Road is Macquarie University. It is currently characterised by low to medium scale
buildings in a bushland setting. Macquarie University has Concept Plan approval for the redevelopment
of their site. The future character of the University envisaged under the Macquarie University Station
{Herring Road) Precinct Plan is a mixed use, medium to high density campus.
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3. BACKGROUND
3.1.  DEVELOPMENT APPLICATION HISTORY

Macquarie Centre was originally constructed in 1981. The centre has undergone various stages of
redevelopment and extensions. A major refurbishment accurred in 2000, 2003 and most recently in 2014,
incorporating a number of mini majors and anchor tenants including David Jones, Coles and ALDL

3.1.1. Existing Digital Business Identification Sign

Development consent was issued by Council on 4 June 2014 for ‘signage for the Macquarie Shopping
Centre’ (LDA 2013/0533}. The existing digital sign facing Waterloo Road was identified as Sign 45 on the
approved drawings. Sign 45 was approved for use as a business identification sign.

On 23 September 2015 Council issued an Order to the Applicant over caoncerns that the digital images being
displayed on the screen did not comply with LDA 2013/0533. Specifically, the concerns that Council sought
the Applicant to address included:

“To alter the advertisements that are displayed on the electronic dynamic illuminated sign listed as sign
No. 45 in LD and which is facing Waterloo Road, Macquarie Park to prevent products from being
advertised that are contrary o the development consent.

Cease advertising products or services on the sign that do noft directly relate to the shopping centre, and
does not fit the standard definition of a business identification sign as defined in the Ryde LEP 2014.

Only logos, names of stores or retail outlels that directly refate to the branding of identification of sicres
that are located within the shopping centre are fo be advertised on the screen.”

AMP Capital Investors Pty Ltd has subsequently amended the content display so that ii fully complies with
the definition of a business identification sign, as defined in RLEP 2014,

3.1.2. Stage 1 DA

A Stage 1 Development Application (DA) for the mixed use redevelopment of Macquarie Centre was
approved by the Sydney East Joint Regional Planning Panel (JRPP} on 10 November 2016. Consent has
been granted for concept approval building envelopes for the proposed basement, expanded envelope and
four tower forms.

URBIS 1 5
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£2. MACQUARIE UNIVERSITY STATION (HERRING ROAD PRIORITY PRECINCT)

The Macquarie University Station (Herring Road) Friority Frecinct was nominated by Ryde Council and
endorsed by the Department of Planning and Environment in November 2012. [dentified on the basis of the
precinct’s accessibility to employment, education and retail, an addition to opportunities for renewal, a
precinct plan was developed to revitalise the area surrounding Macquarie University Station. The precinct
plan informed the rezoning of the priority precinet and amendments to planning controls which were gazetted
on 2 Qctober 2015 and incorporated into RLEP 2014,

It is expected that the Priority Precinct wili accommodate an additional 5,800 new dwellings by 2031.The
vision for the precinct includes the following:

"By 2031, the Herring Road precinct will transform info a vibrant and walkable transit-oriented centre,
vital to the evolution of Macquarie Park. Herring Road will increase the supply and mix of housing fo
ensure mare peaple can benefit from the diversity of Macquarie Park’s local job market and world-
class education opportunities. Building on its existing business, retailing and educational success
Herring Road will attract more people fo live, study and work in the area”.

The Stage 1 DA that has been approved for the site is entirely consistent with the vision for this precinct. As
demonstrated in Section 8.2 of this report, the planning proposal will result in an ocutcome aligned with the
continued revitalisation of the Macquarie University Station Priority Precinct.

43. NSWSTATEPLAN

NSW ‘Making it Happen’ is the Stage Government’s plan, which in conjunction with the NSW Budget, guides
policy and budget decisions for delivering community priorities. The plan contains nine key areas of focus
including: transport, health, education, environment, police and justice, infrastructure, family and community
services, economy and accountability.

The proposal is consistent with the broad sfrategic aims of this plan, as it will enhance the offering a
significant regional shopping centre in the north of Sydney, which is also the largest shopping centre in
NSW.

44. DRAFT NORTHDISTRICT PLAN

Macquarie Centre is located within the North District of Sydney (refer Figure 7). The draft North District Plan
was released by the Greater Sydney Commission on 21 November 2016.

The plan identifies key priorities for the North District and in particular, Macquarie Park as follows:
» Enable additional capacity for commercial floor space to maintain a commercial core.

s Improve urban amenily as the centre transitions from business park to a vibrant commercial centre,
including reducing the impact of vehicle movements on pedestrian and cyclist accessibility.

o Promote excellence in urban design by upgrading public areas.

The draft North District Plan acknowledges Macquarie Cenire as a key land use within the Macquarie Park
corridor (refer Figure 8).

This proposal will reinforce the role of Macquarie Centre as a significant regional shopping centre iocated
within the Macquarie Park Corridor. Consistency with these priorities is discussed in Section 8.2 of this
report.

URSIS 1 7
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Figure 7 — Draft North District Plan
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5.2.2. Land Use

gw The uses permitted without development consent, with development consent and prohibited in the B4 Mixed
Use zone under RLEP 2014 are documented below. Whilst, building identification signs and business

EM identification signs are permitted in the B4 Mixed Use zone, an advertising structure which is included under
the blanket definition of sighage is prohibited.

i

B 2. Permitted without consent:

B Home occupations‘

E 3. Permitted with consent:

Boarding houses,; Building identification signs; Business identification signs; Child care centres;
Commerciat premises; Community facilities; Educational establishments; Entertainment facilities; Function
centres; Hotel or motel accommodation; Information and education facilities; Medical centres; Passenger
fransport facilities; Recreation facilities (indoor); Registered clubs; Respite day care centres; Resfricted
premises; Roads; Seniors housing; Shop top housing; Waste or resource fransfer stations; Any other

- development not specified in ifem 2 or 4

4. Prohibited

Agriculffure; Air transport facilities; Animal boarding or training establishments; Biosolids treatment facilities;
Camping grounds; Caravan parks; Depots; Eco-tourist facilities; Farm buildings; General industries; Heavy
industrial storage establishments; Heavy industries; Home occupations (sex services); Indusirial training
facilities; Resource recovery facilities; Sewage treatment plants; Sex services premises; Signage; Vehicle
body repair workshops; Vehicle repair stations; Waste disposaf facilities; Water recycling facilities; Water
» supply systems

The objectives of the zone are:
» To provide a mixture of compatible land uses.

3
Lo e Toinlegrate suitable business, office, rasidential, retail and other development in accessible locations so
as to maximise public transport patronage and encourage walking and cycling.

e Toensure employment and educational aclivities within the Macquarie University campus are integrated
I with other businesses and activities.

- o To promole strong finks belween Macquarie University and research inslitutions and businesses within
E the Macquarie Park corridor. '

i 5.2.3. Land Use Definitions

- Under the RLEP 2014 building identification sign and business identification sign is permissible with

Eod development consent. However, signage is prohibited under RLEP 2014 in the B4 Mixed Use zone. The

applicable definitions are provided below.

“Signage any sign, nofice, device, representation or advertisement that advertises or promotes any
goods, services or evenis and any structure or vessel that is principally designed for, or that is used
for, the display of signage, and includes any of the following:

{a) an advertising structure,

i (b) a building identification sign,

(c) a business identification sign,
but does not include g traffic sign or traffic control facilities.”

b “advertising structure means a structure used or to be used principally for the display of an
advertiserment.”

"advertisement means a sign, notice, device or representation in the nature of an advertisement
i visible from any public place or public reserve or from any navigable water.’

[ URBIS
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“building identification sign means a sign that identifies or names a building and that may include
the name of a building, the street name and number of a building, and a logo or other symbol but
does not include general adveriising of products, goods or services.

Note. Building identification signs are a fype of signage—see the definifion of that term in this
Dictionary”

‘business identification sign means a sign:

{a) that indicates:
(i} the name of the person or business, and
{ii} the nature of the business carried on by the perscn at the premises or place at
which the sign is displayed, and
(b) that may include the address of the premises or place and a fogo or other symbol that
identifies the business,

but that does not contain any advertising relating to a person who does nof carry on business at
the premises or place.”

URBIS
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6. PART1-0BJECTIVES ORINTENDED OUTCOMES
6..  OBJECTIVES AND INTENDED OUTCOMES

The primary objective of the proposed LEP amendment is to allow the existing digital sign facing Waterioo
Road to be used as an advertising structure that would permit the display of;

e Community content - 5%;
¢ Macquarie Centre promotional material -10%; and

» Products, goods or services that do not directly relate to Macgquarie Centre or its tenants (third party
advertising) — 85%.

There are a number of ancillary beneficial cutcomes that will result from this planning proposal. These
include:

e Permit the display of community content for use by Ryde Council, such as information relating to
community events and public service announcements.

¢ Reflect Macquarie Centre's significant regional shopping centre status in a strategic centre at the
forefront of a dynamic and changing retail environment.

o Allow Macquarie Cenfre o successfully integrate the use of digital content into a retail environment.

o Allow businesses to interact and market to their customers with up to date cutting -edge messages that
are relevant to their customer base, reflect, and reinforce their brand and adapt to specific environmental
conditions within the retail environment.

+» Contribute to the variety and interest of the sireetscape, providing electronic advertising content that
meets the requirements of all the relevant Commonwealth and State legislation and relevant industry
Codes of Practice, as detailed in the Content Management Plan, prepared by Urban Concepts
(Appendix A).
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7. PART2-EXPLANATION OF THE PROVISIONS
7.1 PROVISIONS OVERVIEW

The intended outcome of the Planning Proposal is to faciliiate the use of the existing digital sign on Waterioo
Road frontage to be used as an advertising structure.

This Planning Proposal aims to achieve this outcome by amending Schedule 1 Additionat Permitted Uses to
allow one advertising structure at Lot 100 in DP 1180494 (Macquarie Centre).

7.2.  PROPOSED OUTCOME

The intended outcome of this planning proposal is to allow the existing digital sign fronting Waterlco Road to
be used for the purpose of an advertising structure on the site. This would allow the existing digital sign to
display:

o  Community content;
e Macquarie Centre promotional material; and

e Products, goods or services that do not directly relate to Macquarie Centre or its tenants {third party
advertising).

The change of use of the digital sign from a business identification sign to advertising strucfure wouid be the
subject of a future DA.

Macquarie Cenire is located within a Strategic Centre and is located within the Global Economic Corridor
under A Plan for Growing Sydney. It is also identified as a regional shopping centre in the Ryde
Development Control Plan 2014 (RDCP 2314). These factors make it a logical and appropriate location for
the proposed additional use.

An amendment to Schedule 1 is proposad to apply to land within the Macquarie Centre site. The Schedule 1
amendment is propesed as follows:

"18 Use of certain fand at Macquarie Centre — Lof 100 in DP 1190494, Macquarie Park
(1} This clause applies to Lot 100 in DF 1180494.

{2} Development for the purposes of one advertising structure is permitted with development
consent.”

7.3. OTHER CONTROLS

No changes are proposed to the zoning, height or floor space ratio controls that apply to the site.

1.4. RELATIONSHIP TO EXISTING LOCAL PLANNING INSTRUMENT

Itis proposed that RLEP 2014 will continue to apply to the site and will be amended by a site specific LEP
amendment in accordance with this Planning Proposal.

URBIS
24 PART 2 — EXPLANATION OF THE PROVISIONS SAGS19 PP MACQUARIE CENTRE_FINAL

ey

ey



oy

o,

e sy

Foy

e

ey

sy

gy o

]

8. PART3-JUSTIFICATION
8.1.  SECTION A-NEED FOR THE PLANNING PROPOSAL

Questions 1 and 2 provide criteria to demanstrate why there is a need for the Planning Proposal above any
other option for the future of the site.

Q1. 1S THE PLANNING PROPOSAL A RESULT OF ANY STRATEGIC STUDY
OR REPORT?

The Planning Proposal is not the direct result of a specific strategic study or report. The need for the
proposed LEP amendment has arisen with the ongoing demand for Macguarie Centre to keep pace with a
fast-moving retail environment, taking advantage of new technolegies in digital signage and distribution of
media.

Macquarie Centre is located within the Macquarie Park Strategic Centre and forms part of the Macquarie
University Station (Herring Road) Priority Precinct. It is recognised by the draft Nerth District Plan as a key
land use within the Macquarie Park corridor and forms an integral part of one of the largest strategic centres
in the North District of Sydney.

As the largest shopping centre in NSW and the 8" largest shopping centre in Australia, Macquarie Centre is
unique from other shopping centres in the Ryde L.GA in both size, scale, connectivity and its regional
significance. The RDCP 2014 differentiates between Macquarie Centre and other shopping cenires and sites
in the Ryde LGA.

Part 8.1, Section 3.2.5 of the RDCP 2014 states that signs for regional shopping and commercial centres will
be considered on their merits relative to the general aims contained in Sections 1,24, and 5 of Part 8.1. This
recognises that there are particularly circumstances that apply to regional shopping centres such as
Macquarie Centre and that applications for signage needs to be considered on their merit.

The Planning Proposal recognises Macguarie Centre and iis regional role within the Ryde LGA by seeking to
permit general advertising and community content on an existing approved digital signage structure. It is not
proposed to allow other advertising structures on the site.

Q2. IS THE PLANNING PROPOSAL THE BEST MEANS OF ACHIEVING THE
OBJECTIVES OR INTENDED OUTCOMES, OR IS THERE A BETTER WAY?

The Planning Proposal is the only means of achieving the objectives.

Macquarie Centre is a logical and appropriate location for the proposed use, as explained in the sections
below. This planning proposal will result in a public benefit as it will permit Council to cispiay their content.

8.2. SECTIONB-RELATIONSHIP TO STRATEGIC PLANNING FRAMEWORK

The Department of Planning and Environment’s Planning Circular (PS 16-004) notes that a key factor in
determining whether a proposal should proceed {o Gateway determination shoutd be its strategic merit and
siie specific merit. # is considered that the planning proposal meets these iests as ocutlined in the following
sections.

Q3. IS THE PLANNING PROPOSAL CONSISTENT WITH THE OBJECTIVES
AND ACTIONS OF THE APPLICABLE REGIONAL, SUB-REGIONAL OR
DISTRICT PLAN OR STRATEGY (INCLUDING ANY EXHIBITED DRAFT PLANS
OR STRATEGIES)?

The Planning Proposal meets the relevant assessment criteria of the ‘Guide to Preparing Planning
Proposals’ (August 2018}, as summarised below.

URBIS 25
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a) Does the proposal have strategic merit?

Table 1 — Strategic Merit Test
Criteria . Planning Proposal Response

k. Is the Pianning . A Plan for Growing Sydney

Proposal consistent _ , .
with the relevant districe @ 1 ne intended outcome of the Planning Proposal is to allow consent to be

' plan, or granted for signage on the site. In deing so, the proposal will respond to the
- corridorfprecinct plans strategic directions which underpin A Plan for Growing Sydney. The relevant
- applying to the site, provisions of this plan are outlined below.

- including any draft

. regional, district or

. corridor/precinct plans

_ released for public _ _ _
c_omment. . Direction 1.6: Expand the Global Economic Corridor

~ Goal/Direction Objectives  Planning Proposal

Goal 1: A competitive economy with world-class services and transport

OR . Action 1.6.1: ' ~ The Planning Proposal will permit
L ) ) . one advertising sfructure on the site.
"~ e Devise commercial core zoning
in targeted locations and update © This proposal will allow a land use

planning controls to increase which will reinforce the role of a :
densily, including changing floor  regionally significant shopping centre
space ratio allowances and - within the Global Economic Corridor,
builiding height controls to . This will help remove barriers for this '
facilitate expansion of these - regional shopping centre to display
markets. general advertising and community

F content similar to other regional
e Helpremove barriers to growth ' shopping centres in Greater Sydney,
: and promote more efficient land as outlined in Table 2.
use outcomes,

. Direction 1.7: Grow strategic centres — providing more jobs closer to home.

CActon 17T - ' The site is located within Macquarie
f _— , -Park Strategic Centre. Strategic
‘e Prioritise strategic centres for Centres are Sydney's largest and
' targeted investment based on most important hubs for business
the potential of a cenire to: and employment. The Plan for

Provide a large number of ~ Growing Sydney aims to focus future s
. growth in these areas.

jobs to increase jobs close to |
where people live. The proposal allows for an improved
sense of engagement with the public, ' |
with 5% of content dedicated for the
- Provide a range of services ~ use of the Ryde City Council to

and be an attractive place to ~ Promote community and civic events

- Affract significant investment.

live, work and play. or services. The signs primary
. _purpose is ta provide an effective
- Continue to grow. - medium for advertising.

- As demonstrated in Table 2 an
© advertising structure is typically
. permissible on land in strategic
. centres across Greater Sydney.

URBIS
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Criteria Planning Proposal Response

B . . The Planning Proposal to allow one
. : advertising structure on the site will
Lo s altow Macquarie Cenire to compete
' effectively with other regional
i shopping centres located in Strategic

: Centres by removing barriers to
i ' : growth and investments.
»

The site is located within the Macguarie Park Sirategic Cenire. Strategic

m . centres are Sydney’s largest and most important hubs for business and

- employment. A Plan for Growing Sydney aims to focus future growth in these
E’ centres.

One of the key priorities for Macquarie Park is to continue to attract significant
investment, as well as continue to be an atiractive place. The Planning
Propasal will provide greater flexibility for advertising and greater opportunities
§ : for commercial invesiment in this significant regional shopping centre. The
physical sign is already approved and constructed. The additional content,
which will be permitted as a result of the planning proposal will allow for more
engaging and innovative advertising content to be displayed. This will contribute

e : to AMPC's long term vision for Macquarie Centre to be a world class town

. centre of discovery and innovation to work, live and play.

i f . The Planning Proposal is therefore consistent with the above priorities and will
o : enhance the overall commercial offering within Macquarie Park.

L Draft North District Plan

- :

£ ¢ The draft North District Plan applies to the site. The site falls within the North
- - District of Sydney.

e . Macquarie Parlc is identified as one of the largest strategic centres within the
7 North District with over 58,500 jobs and is the largest metropolitan office market
o in Greater Sydney.

. In addition to the policy directions identified in A Plan for Growing Sydney, the
o plan outlines relevant planning considerations for Macquarie Park as below:

e Enable additional capacity for commercial floor space to maintain a

£ 5 commercial core.

_ s |mprove urban amenity as the centre transitions from business park to a
b : vibrant commercial centre, including reducing the impact of vehicle
: : movements on pedestrian and cyclist accessibility.

-« Deliver a finer grain road network to enhance pedestrian connections and
[ : provide new access poinis.

¢« Promote excellence in urban design by upgrading public areas.

In considering the provisions of the draft North District Plan, the Planning
I Proposal is consistent with and will further the productivity of these actions in
the following respects:

E e Contribute to a vibrant sense of place within Macquarie Park.

f e it will reinforce the role of Macquarie Centre as a significant regional
shopping centre, which contributes to growth of the economy.

-
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Criteria

it. Consistent with a
relevant local council
strategy that has been
endorsed by the
Department

OR

- jii. Responding to a
change in

- circumstances, such as
" the investment in new
infrastructure or
changing demographic
trends that have not
been recognised by
existing planning
controls.

Planning Proposal Résponse '
Macquarie University Station (Herring Road Priority Precinct)

The Macquarie Centre and site is identified within the Macquarie University
Stiation (Herring Road Priority Pracinct).

The key outcomes of the pricrity precinct in relation to the site are as follows:
¢ (Opportunities for renewal within an 800m radius of the railway station.

e Funding upgrades for the bus interchange at Macquarie Shopping Cenire.

The preposal will result in the removal of a key planning constraint on the site.
This wili aliow Macquarie Centre to remain commercially competitive by
allowing general advertising and community content to be displayed on the
existing digital sign.

The proposat builds on the findings and recommendations of the City of Ryde
Local Planning Study 2010. The study envisages that Macquarie Park will
mature into a premium location for globally competitive businesses and be
characterised by a high qguality, well designed, safe and liveable environment
that reflects this setting.

The existing digital sign incorporates a number of operation parameters that
ensure it operates in safe manner and does not detract from the amenity of the
locality. These controls are explained in detail below and ensure the digital sign
complies with the relevant road safety, illumination, dwell/transition time
requirements etc.

The controls and safeguards demonstrate that the change of use of the sign

“from a business identification sign to an advertising structure will not

detrimentally impact the character of the localify, The Planning Proposal does

not compromise pedestrian/vehicular safety or the amenity of the locality as it
relates to the content that can be displayed on an existing sign. Furthermorz a
future change of use application would be the subject of a stringent assessment -
at the DA siage.

The Planning Proposal also aligns with the recommendations of the study for
Macguarie Park as it will ensure Macquarie Centre remains competitive with
other regional shopping centres in other strategic centres by permitting one
advertising structure on the site, This will remove the current barriers to
investment for this type of sign.

Development consent has been granted for a digital business identification sign
fronting Waterioo Road. This sign has been constructed and operates in
accordance with the paraments of the consent.

The current planning conirols do not recognise this change in circumstance in
retail trends, which is for shopping centres to connect with the consumer base
and the public by presenting businesses, products, goods and services
available at the centre and off site. There is also an increased focus for
advertising structures to display community content, which helps inform the
community about Council events and messages.

The planning proposal would not change the operation or physical appearance
of the approved digital sign, however, it would permit a greater variety of
content (subject o DA). This content would be governed by AMP's assigned
representative and will comply with all Commonwealth and Siate laws and ait
relevant advertising indusfry codes of practice, as described in the Content
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Management Plan, prepared by Urban Concepts (Appendix A)}.
The Planning Proposal meets the Strategic Plan test. The permissibility of an advertising structure on the site -
is consistent with other major shopping centres within other strategic centres. This is demonstrated through L
the exampies in the table below: .
L.
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Table 2 — Sirategic Centres Comparison

Centre

Sydney
Olympic Park
{Olympic Park
- Shopping
- Maii).

- Burwood
" (Westfield
- Burwood).

Chatswood
(Westfield
Chatswood).

Hornsby
{(Westfield
Hornsby).

Parramatta
{Westfield
Parramatia).

Bondi
Junction
(Bondi
Junction
Plaza).

. Brookvale-
: Dee Why

: (Warringah
~ Mall).

t.ocation

Australia

- Avenue,
: Sydney
- Olympic Park.

© 149 Burwood
: Road,
Burwood.

1 Anderson
Street,
Chatswood.

© 236 Pacific

Highway.

175 Church
Street,
Parramatta.

474-548
Oxford Street,
Bondi
Junction.

92 145 0ld
Pittwater
Road,

Brookvale.

Local
Government
Area

Auburn City
Council.

Burwood City
Council.

Willoughby
City Council.

Hornsby City
Council.

- Parramatta
- City Council.

Waverley City
Council.

Warringah
City Councik,

l.ocal
Environmental
Plan {LEP)

Aubum LEP
2010.

Burwood LEP
2012.

- Willoughby

LEP 2012.

Hornsbhy LEP
2013.

Paramatta LEP
2011.

Waverley LEP
2012.

Warirngah LEP

S 2011,

Zone

B4 — Mixed
Use.

B4 — Mixed
Use.

B3 —
Commercial
Core.

B3 -
Commerciai
Core.

- B4 ~ Mixed

Use.

B3 -

Commercial .

Core /B4
Mixed Use.

B3 -
Commercial
Core.

" Advertising

Structure
Permissibility

" Permitted with

consent — Any other
development not
specified in item 2 or
4,

Permitted with
consent — Any other
development not
specified in item 2 or

4,

- Permitted with
. consent — Any ather
- development not

specified in item 2 or
4,

Permitied with
consent — Any other
development not
specified in item 2 or
4,

. Permitted with

consent — Any other

- development not
" specified in item 2 or
- 4,

Prohibited — Signage.

Prohibited -
Advertising
Sfructures.

As outlined above, the broader term signage or advertising structure is generally permitted with consent for
other shopping cenires within sfrategic centres in Greater Sydney. it is considered that this Planning
Propasal will assist in achieving consistency across these sirategic centres.

b} Does the proposal have site-specific merit?

In addition to meeting at least one of the strategic merit criteria, a Planning Proposal is required to
demonstrate site specific merit against the following criteria:

URBIS
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Table 3 — Site Specific Merit Test

Criteria

Does the Planning
- Proposal have site specific
- merit with regard io:

The natural environment
. {including known
. Significant environmental
- values, resources or
¢ hazards)?

BDoes the Planning
* Proposal have site specific
. merit with regard to:

. The existing uses,

. approved uses and likely
. future uses of land in the

. vicinity of the land subject
. lo a proposal?

Does the Planning
Proposal have site specific
merit with regard to:

The services and
infrastructure that are or
will be available fo meest
the demands arising from
the proposai and any
proposed financial
arrangements for
infrastructure provision?

30 PART 3 - JUSTIFICATION

Planning Proposal Response

The Planning Proposal relates {o the permissibility of an adveriising structure
in a highly urbanised area and therefore will not diminish the natural
environmental values of the area.

As described eariier in this propeosal, the existing sign is an appropriate and
axpected component of a regionally significant shopping cenire. The existing
sign will utilise new technology with @ number of controls and safeguards to
ensure the natural environment is not adversely impacted by any perceived
light spill or visual noise.

This proposal seeks o allow the existing sign to display a wider variety of
content, including community content for Ryde Council, which is of a public
benefit.

Notwithstanding the above, no changes are proposed io the advertising
display area or level of Hliumination of the existing sign. The digital sign will
continue to operate in its current capacity.

The site is zoned B4 Mixed Use. The Planning Proposal would allow the
display of products, goods or services that do not directly relate to
Macguarie Centre or its tenants. This includes the display of community
content.

The attached Content Management Plan (Appendix A) demonstrates that
the development on the site for the purposes of an advertising sign will meet
the criteria of SEPP 84 — Advertising and Signage and Part 8.1 — Signage of
the City of Ryde Development Control Plan 2014.

Notwithstanding, any application for the change of use of this existing sign
from business identification sign to an advertising structure would be the
subject of a future DA. This would involve a comprehensive assessment
against the relevant provisions in in SEPP 64, RLEP 2014 and RDCP 2014.

Ryde Development Control Plan 2014

Part 9.1, Section 3.2.5 of the RDCP 2014 states that signs for regional
shopping and commercial centres will be considered on their merits refative
1o the general aims contained in Sections 1,2,4, and 5 of Part 9.1. This
recognises that there are particutarly circumstances that apply to regional
shopping centres such as Macquarie Centre and that applications for
signage needs to be considered on their merit.

The proposed LEP amendment is consistent with this control and the
direction for regional shopping centre signage to be assessed on its merits.

There are no infrastructure or additional demands relating to this Planning
Proposal.

The proposal is supported by the a detailed Content Management Plan
{Appendix A} which details operational parameters to comply with the
relevant guidelines for signage, including digital signage. These include the
following:

¢ Road safety — the sign will comply with the RMS Road Safety Advisory
Guidelines for Sign Content and not incarporate images that fiash or
display animated, moving or stimulated moving content.

¢« Language of content — alt content will be displayed in English. All
advertising content will:

o Comply with Commonwealth law and relevant NSW law.

URBIS
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o Only promote a legal product or service.

o Comply with all relevant industry codes of practice (and their
associated practice notes and guideiines).

e Hours of Hiumination — illumination will occur between the hours of
7am and 11pm seven days per week. Outside of these times the screen
wilt appear biank.

~ e Dwell time — the sign will operate on a 10 second dweil time as
applicable under the SEPP 64 guidelines.

s Transition time — the sign will operate at a (.1 second transition time.

= Luminance and dimming levels — the sign will incorporate luminance
and dimming levels within the appropriate maximums as set by the
SEPP 64 guidelines. It is important to note that the signage will not
result in unacceptable glare nor will it adversely impact the safety of
pedestrians, residents or vehicular fraffic.

e Safety security and malfunction procedures — in the event of a2
malfunction, the sign will revert to a blank or black screen format.

These controls and parameaters will ensure the sign operates effectively and
does not place additional pressure on the surrounding environment. These
paraments would be included in a future DA.

Q4. IS THE PLANNING PROPOSAL CONSISTENT WITH A COUNCIL’S LOCAL
STRATEGY OR OTHER LOCAL STRATEGIC PLAN?

The Locat Planning Strategy that applies to the site is the City of Ryde Locai Planning Study 2010.

The respanse to Question 3 {ii} — /s the Planning Proposal consistent with a relevant local council strategy
that has been endorsed by the Department? In Section 8.2 above ideniifies that the Planning Proposal is
informed by and consistent with the study and relevant strategic cbjectives for Macguarie Park.

Based on this information and the reasons ouflined in Table 3 (Site Specific Merit Test), it is considered that
the Planning Proposal is consistent with Council's vision to be a key anchor in the Global Ecenomic Caorridor.

Q5. IS THE PLANNING PROPOSAL CONSISTENT WITH APPLICABLE STATE
ENVIRONMENTAL PLANNING POLICIES?

State Environmental Planning Policy No. 64 (SEPP B4) is the only applicable SEPP {o this Planning
Proposal. The proposal is consistent with each aspect of the policy.

SEPP 64 is the primary source of regulation for signage in NSW. This SEPP applies to ali signage and
advertisements that advertise or promote any goods, services or events and any structure that is used for
the display of signage that is permitted under another environmental planning instrument.

In addition to this, the Transport Corridor Cutdoor Advertising and Signage Guidelines underpin SEPP 64 in
the assessment of development applications. These guidelines were reviewed in 2015 and led to the
introduction of the Draft SEPP 64 Guidelines 2015 which was undertaken te recognise digital technology for
signage purposes with particular respect to illumination and road safety.

This SEPP seeks to achieve the following aims:

a. ‘'to ensure that signage (including advertising):
i is compatible with the desired amenity and visual character of an area, and
i, provides effective communication in suitable locations, and
iil. is of high quality design and finish, and
b. toregulate signage (buf not content} under Part 4 of the Act, and
c. to provide time-limited consents for the display of cerfain advertisements, and
d. toregulate the display of adveriisements in fransport corridors, and
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e. loensure that public benefits may be derived from advertising in and adjacent fo fransport
corridors.’

Clause 16 SEPP 64 permits the disptay of an advertisement on transport corridor land by or on behalf of
Roads and Maritime Setvice (RMS) where land is owned, occupied or managed by RMS and within 250
metres of a classed road. Waterloo Road is a classified road and is located within 250 metres of the site.
Consequently, an advertising structure would be permissible if the sile was owned, occupied or managed by
RMS.

For the purposes of this Planning Proposal, SEPP 64 applies to the existing sign at Macquarie Centre. In this
case the sign is over 20sqm in area and within 250 metres of a classified road (being Waterloo Read). The
sign must therefore comply with Clause 13 of SEPP 64 which relates to the provision of public benefit to be
provided in the display of the advertisement.

As described within the Content Management Plan at Appendix A, any future DA for the change of use from
business identification sign to advertising structure is capable of compliance with al of the above
requirements and confrols outlined in SEPP 64,

The Planning Proposal will not contain provisions that contradict or hinder the application of SEPP 64. The
Planning Proposal is aligned with the definition for freestanding advertisements within SEPP 64 as below:

‘23. Freestanding advertisements

(1) The consent authority may grant consent fo the display of a freestanding advertisement only if
the advertising structure on which the advertisement is displayed does nof profrude above the
dominant skyline, including any buildings, structures or iree canopies, when viewed from ground
level within a visual catchment of 1 kilometre.

(2) This clause does not prevent the consent authority, in the case of a freestanding advertisement
on fand within a rural or non-urban zone, from granting consent fo the display of the advertisement
under clause 15.°

in addition to the above, the Draft SEPP 64 Guidelines 2015 outiine the land use compalibility criteria that
guides third party advertisements in any given locality. This criteria states that advertisements must not be
placed on land where it is ikely to significant impact on the amenity of those areas, and should be piaced in
the context of other built structure in built-up areas. This criteria further reinforces that the location of the
existing sign on Macquarie Centre within Macquarie Park is a highly suitable location for the purposes of
third party advertising.

The proposed sign will satisfy the assessment criteria of SEPP 64. Compliance will be documented at the DA
stage.

Q6. IS THE PLANNING PROPOSAL CONSISTENT WITH APPLICABLE
MINISTERIAL DIRECTIONS (S.117 DIRECTIONS)?

The Planning Preposal has been assessed against the Section 117 Ministerial Directions and is consistent
with each of the relevant matiers, as outlined below.

Table 4 — §.117 Directions and Consistency Review
- Direction Comment

- 1. Employment and Resources
" 1.1 Business in Indusiriai Zones N/A
1.2 Rural Zones N/A

1.3 Mining, Petroteum Production and N/A
Extractive Industries

1.4 Qyster Aquacuiture N/A
1.5 Rural Lands N/A
2. Environment and Heritage

© 2.1 Environment Protection Zones N/A
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2.2 Coastal Protection
2.4 Heritage Conservation
2.4 Recreation Vehicle Areas

2.5 Application of E2 and E3 Zones
and Environmental Overlays in Far
North Coasi LEPs

N/A
N/A
N/A
N/A

3. Housing, Infrastructure and Urban Development

3.1 Residential Zones

3.2 Caravan Parks and Manufactured
Home Estates

3.3 Home Occupations

3.4 Integrating Land Use and Transport

3.5 Development Near Licensed
Aerodromes

4, Hazard and Risk
4.1 Acid Sulphate Soils

4.2 Mine Subsidence and Unstable
land

4.3 Flood Prone Land

4.4 Planning for Bushiire Protection
5. Regional Planning

Directions 5.1-5.8

6. Local Plan Making

. 6.1, Approval and Referrat
i Requirements

" 6.2 Reserving Land for Public Purpose

. 6.3 Site Specific Provisions

URBIS
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N/A
N/A

N/A
The proposal is consistent with the direction as follows:

¢ The site supporis the principle of integrating land use and
transport.

e« The site supports the principle of a mix of uses in centres.

« The proposal seeks to provide a compatible land use to an
existing significant regional shepping centre.

N/A

N/A
NIA

The proposal is not intended to facilitate changes to the existing
built form within the site.

N/A

N/A

This is an administrative requirement for Council.

This is an administrative requirement for Council

The Planning Proposal has been prepared in accordance with
the provisions of the Standard Instrument and in a manner
consistent with RLEP 2014,

The Standard Instrument does not specify advertising structure
as a permifted with consent or prohibited use under the B4
Mixed Use Zone and therefore allowance of this use as an
additional permitted use on the site Is not inconsistent with the
Standard Instrument.
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7. Metropolitan Planning

7.1 Implementation of A Plan for The Planning Proposal is consistent with the aims of A Plan for L
Growing Sydney Growing Sydney as detailed previously (Section 7.2 of this
report).
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8.3. SECTION C-ENVIRONMENTAL, SOCIAL AND ECONOMIC IMPACT

Q7. IS THERE ANY LIKELIHOOD THAT CRITICAL HABITAT OR THREATENED
SPECIES, POPULATIONS OR ECOLOGICAL COMMUNITIES, OR THEIR
HABITATS WILL BE ADVERSELY AFFECTED AS A RESULT OF THE
PROPOSAL?

No. The site is located within an existing urban area. There are no known critical habitais, threatened
species or ecological communities located on the site. There are no negative ecological impacts associated
with this propesal

Q8. ARE THERE ANY OTHER LIKELY ENVIRONMENTAL EFFECTS AS A
RESULT OF THE PLANNING PROPOSAL AND HOW ARE THEY PROPOSED
TO BE MANAGED?

No. The Planning Proposal will not result in any significant environmental efiects as the proposal relates o

an additional permitted use on the site. No changes to the development standards, including maximum
height of buildings or fioor space ratic (FSR) are proposed. Similarly, there are no traffic implications.

As described in Section 8.2 an existing digital business identification sign has been approved and
constructed. This sign was approved as part of LDA 2013/0533 by Ryde Council for signage at Macquarie
Centre {Sign 45) and complies with the relevant requirements under SEPP 64 and RDCP 2014. The existing
sign has addressed potential environmental impacts commensurate of a digital sign from the perspective of
road safety, ilumination, sign preliferation, visual cluiter etc.

A future DA for a change of use from a business identification sign to an advertising structure will be reguired
to comply with the standards of SEPP 84 and the RDCP 2014. This is a matter for the DA stage.

Overall, it is considered thai there will be no undue environmental effects through this Planning Proposal.

Q9. HAS THE PLANNING PROPOSAL ADEQUATELY ADDRESSED ANY
SOCIAL AND ECONOMIC EFFECTS?

The permissibility of one advertising structure has both social positive and economic benefits.

SOCIAL IMPACTS

Community Conient

it is proposed that 5% of the content displayed on the existing digitat sign will be dedicated to the display of
content for the public benefit, This content can be used by the Ryde City Council to promote community and
civic events or services. This is clearly in the public interest.

Management of Conieni

All content will be managed in a series of automated play loops. Each play loop provides for a series of 10
second dwell time displays. The management of this content will be coordinated in accordance with the
content management parameters outlined in the Content Management Plan at Appendix A. This will ensure
public benefit display content is appropriately managed and achieved.

As described in the Content Management Plan all advertising content will meet the following requirements:
e Comply with Commonwealth law and the law of the refevant State or Territory legistation.
e Only promoie a legal product or service.

o Compiy with all relevant advertising indusiry codes of practice (and their associated practice notes and
guidelines), including the following: Australian Association of National Advertisers (AANA} Code of
Ethics;

o AANA Environmental Claims in Advertising and Marketing Code;
o AANA Code for Advertising and Marketing Communications to Children;

o AANA Food and Beverages Advertising and Marketing Communications Code;

URBIS 3 5
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o AANA Best Practice Guideline—Responsible Marketing Cornmunications in the Digital
Space;

o Auslralian Food and Grocery Council Quick Service Restaurant Initiative;

o Auslralian Food and Grocery Council Responsible Children's Markelting initiative of the
Australian Food and Beverage Industry;

o Australian Quick Service Restaurant industry Initiative for Responsible Advertising and
Marketing to Children;

o Alcohol Beverages Adveriising {and Packaging) Code (ABAC);
o Outdoor Media Association (OMA} Alcohol Advertising Guidelines;

o Federal Chamber of Automotive industries’ Voluntary Code of Practice for Moter Vehicle
Advertising;

o Therapeutic Goods Advertising Code; and
o Weight Management indusiry Code of Praclice.
General advertising displays will not:
e Depict violence (unless it is justified within the context of the product or service being advertised);

o Be explicit, obscene or offensive, cause offence or be likely to inflame fensions in the community
between religious, racial groups or ethnic groups;

e Breach any obligalions to third parties, such as site owners or installers or raise work health and safety
concerns af sites;

o Be misleading or deceptive or likely to mislead or deceive;

o Portfray people or depict material in a way which discriminates against or vififies a person or section of
the community on account of race, ethnicity, nationality, gender, age, sexual preference, religion,
disability, mental iilness or political belief;

e Employ sexual appeal in a manner which is exploitative and degrading of any individual or group of
people;

» Treaf sex, sexuality and nudity without sensitivity to the relevant audience;

e Contfain strong or offensive language or any language that is likely to denigrate, insulf or offend,
particularly if combined with sexual images; and

o Normalise, perpetuate or promote unsafe behaviour;

o Depict smoking, cigareties or iflegal drug use {unless the depiction is in the context of a community
service or government campaign).

llumination

Additional benefits will be achieved through the continued use of iHumination (in accordance with the
development consent (LDA 2013/055) which increases perceptions of safety, increased legibility, improved
retail trade, enhancement of the night time economy and providing stimulus for a more vibrani, cosmopolitan,
and interesting strategic centre. It is considered that advertising signage contributes to all of these factors.

It is important io note that the existing sign operates in accordance with the ilumination and traffic safety
provisions contained in the Draft SEPP 64 Guidelines 2015 and AS 4282.

A full assessment of the social impacts would be undertaken at the DA stage, if required by Council.

UREIS
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ECONOMIC IMPACTS

L The Content Management Plan prepared by Urban Concepts (refer Appendix A) identifies that 10% of the
conient displaved on the existing digital sign facing Waterloo Road will be used for the following:

“Promote the competitive advantages of the Macquarie Shopping Centre as a shopping destination.
£ This could include new store openings, valet parking promotion, food court promotion, and family
‘ leisure destinations within the centre such as cinemas and the ice-skating rink

§ ; Identify the retail tenanis of the Macquarie Shopping Cenire. There are currently 358 retail and
business tenants of the Macquarie Shopping Centre listed in Table 3.1. Each tenant that holds a
i current and valid lease with AMP Capital could be displayed on the digital screen in a format

consistent with their brand.”

There is ongoing demand to incorporate Macquarie Centre within national marketing campaigns. Permitting
o one advertising structure on the site will assist in integrating Macguarie Centre into the national advertising
il market.

i Qverall the use of the existing digital sign on the site is the most logical and appropriate place for an
advertising structure.

8.4. STATE AND COMMONWEALTH INTERESTS

Q10. IS THERE ADEQUATE PUBLIC INFRASTRUCTURE FOR THE PLANNING
P PROPOSAL?

. Yes. The site is serviced by existing utility services. The planning proposal will not place additional demands
Lo on public infrastructure.

Q11. WHAT ARE THE VIEWS OF STATE AND COMMONWEALTH PUBLIC
AUTHORITIES CONSULTED IN ACCORDANCE WITH THE GATEWAY
DETERMINATION?

i No consuitation with State or Commonwealth authorities has been carried out to date on the Planning

Proposal. It is acknowledged that Ryde City Council will consult with the relevant public authorities foliowing
a positive Gateway determination.
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9. PART4-MAPPING I
An amendment to the mapping in RLEP 2014 is not required. i
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10. PART5-COMMUNITY CONSULTATION

No formal public community consultation has been underiaken to date in regards to this Planning Proposal.

Clause 57 of the Environmental Planning and Assessment Act 1979 requires the relevant planning authority

P {o consult with the community in accordance with the gateway determination. it is anticipated that the
Planning Proposal will be reguired {o be pubiicly exhibited for 28 days in accordance with the requirements
of the Department of Planning and Environment's guidelines ‘A Guide to Preparing Local Environmental
. Plans’.

It is anticipated that the public exhibition would be notified by way of:
» A public notice in the local newspaper(s).
P s A notice on the Ryde Council website.

» Written correspondence to adjoining and surrounding landowners.

The gateway determination and Planning Proposal would be publicly exhibited at Council's offices and any
other locations considered appropriate to provide interested parties with the opportunity to view the
submitted documentation.

i
i
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1. PART6-PROJECT TIMELINE

it is anticipated that the LEP amendment wiil be completed within 8-12 months. An indicative provide

timeframe is provided below.

Table 5 - Proposed Indicative Project Timeline
- Project Milestone

- Consideration by Ryde City Council.

Planning Proposal referred to Department of
Planning and Environment for Gateway
determination.

. Gateway determination by Department of Planning
. and Environment.

Timeframe for government agency consultation {pre
and post exhibition as required by Gateway
determination).

. Commencement and completion dates for public
© exhibition period.

Considerations of submissions and consideration of
the proposal post exhibition.

- Date of submission to the Department of Planning
- and Environment fo finalise the LEP.

40 PART 6 - PROJECT TIMELINE

Q2 2017

Q2 2017

Q3 2017

Q3 2017

Q4 2017

Q4 2017

Q12018

' Proposed Project Timeline |
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12 CONCLUSION

- This Planning Proposal seeks to amend Schedule 1 Additional Permitted Uses of the Ryde Local
Bl Environmental Plan 2014 to introduce one advertising sfructure as an additional permitted use ai Macquarie
— Centre (Lot 100 in DI 1190494).

There are several compelling reasons that support this Planning Propeosal, including:

» The site is a significant regional shopping centre and is located within the Macquarie Park strategic

geos centre under A Plan for Growing Sydney. Typically, signage is permissible with development consentin
g on regional shopping centres in other strategic centres. The planning propcsal will allow the display of

general advertising and community content on the existing digital sign that is consistent with other

strategic centres and major shopping centres in Greater Sydney.

e The Council has already determined that this is an appropriate iocation for a digital business

identification sign by approving LDA 2013/053. The use of the sign for broader content will allow for
- innovative engaging formats to be displayed in a highly prominent location, being a regional shopping
i centre on Waterloo Road.

bos + Macquarie Centre is located within the Macquarie Park Strategic Centre and forms part of the Macquarie

o University Station {Herring Road) Priority Precinct. It is recegnised by the draft North District Plan as a

1 key land use within the Macquarie Park carridor and forms an integral part of one of the largest strategic
centres in the North District of Sydney.

o As the largest shopping centre in NSW and the 8" largest shopping centre in Australia and a significant
regional shopping centre. Macquarie Centre is unique from other shopping cenires in the Greater
Sydney and the Ryde LGA in both size, scale and connectivity. The RDCP 2014 clearly differentiates
o between Macquarie Centre and other shopping centres and sites in the LGA.

) o Afuture change of use DA of the existing digital business identification sign to an adverting structure
would be assessed on its merits, having regard to the objectives of SEPP 64 and the RDCP 2014.

P ¢ As described in detailed in the Content Management Plan prepared by Urban Concepts, all advertising
Fod content will comply with Commonwealth law and relevant State law, Adveriising content will only
promote a legal product or service and will comply with all relevant industry codes of practice (and their
s associated practice notes and guidelines).

= The proposal will permit community content to be dispiayad which helps with informing the community
about Council events and messages.

e |t will allow Macquarie Centre to connect with their consumer base and the public by promoting
5 businesses, products, goods and services available at the centre and off site.

‘ Overall, it is considered that the Planning Proposal is satisfactory and it is requested that the Ryde City
1 Council take the necessary steps to enable it to proceed to Gateway Determination under Section 56 of the
EP&A Act.
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DISCLAIMER

This report is dated 20 April 2017 and incorporates information and events up to that date only and excludes
any information arising, or event occurring, after that date which may affect the validity of Urhis Pty Ltd's
{Urbis) opinion in this report. Urbis prepared this report on the instructions, and for the benefit only, of AMP
Capital Pty Ltd (Instructing Party) for the purpose of Planning Proposat {Purpose)} and not for any other
purpose or use. To the extent permitied by applicable law, Urbis expressly disclaims all fiability, whether direct
or indirect, to the Instructing Party which refies or purports to rely on this report for any purpose other than the
Purpose, and to any other person which relies or purports io rely on this repert for any purpose whatsoever
(including the Purpose).

In preparing this report, Urbis was required to make judgements which may be affected by unforeseen future
events, the likelihood and effects of which are not capable of precise assessment.

All surveys, forecasts, projections and recommendations coniained in or associated with this report are made
in good faith and on the basis of information supplied to Urbis at the date of this report, and upon which Urbis
relied. Achievement of the projections and budgets set out in this report will depend, among other things, on
the actions of others over which Urbis has no control.

In preparing this report, Urbis may rely on or refer to documents in a language other than English, which Urbis
may arrange to be translated. Urbis is not responsible for the accuracy or completeness of such translations
and disclaims any liability for any statement or opinion made in this report being inaccurate or incomplete
arising from such translations.

Whilst Urbis has made all reasonable inquiries it believes necessary in preparing this repert, it is not
responsible for determining the completeness or accuracy of information provided fo it. Urbis (including its
officers and personngl) is not liable for any errors or omissions, inciuding in information provided by the
Instructing Party or another person or upon which Urbis relies, provided that such errors or omissions are not
made by Urbis reckiessly or in bad faith.

This report has been prepared with due care and diligence by Urbis and the statements and opinions given by
Urbis in this report are given in good faith and in the reasonable belief that they are correct and not misleading,
subject to the limitations above.
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APPENDIXA  CONTENT MANAGEMENT PLAN
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Digital Content Management Plan
Prepared by Urban Concepts on Behalf of AMP Capital
February 2017

FIGURE 3.1 - MACQUARIE SHOPPING CENTRE PROMOTION
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FIGURE 3.2- MACQUARIE SHOPPING CENTRE PROMOTION
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Digital Content Management Plan
Prepared by Urban Concepts on Behalfof AMP Capital
February 2017

FIGURE 3.3 - MACQUARIE SHOPPING CENTRE PROMOTION
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FIGURE 3.4- MACQUARIE SHOPPING CENTRE PROMOTION
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Digital Content Management Plan
Prepared by Urban Concepts on Behalf of AMP Capital
February 2017

FIGURE 3.5 - THIRD PARTY ADVERTISEMENT
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Digital Content Management Plan
Prepared by Urban Concepts on Behalf of AMP Capital
February 2017

FIGURE 3.7 - THIRD PARTY ADVERTISEMENT
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FIGURE 3.8 - THIRD PARTY ADVERTISEMENT
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Digital Content Management Plan !
Prepared by Urban Concepts on Behalf of AMP Capital :
February 2017 |

APPENDIX A
DIGITAL SIGNAGE PERSPECTIVE

1

This display is a 12.8 m x 3.5m landscape display

adjacent to the Waterloo Rd Car park entrance.

Waterloo Rd
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Prepared by Urban Concepts on Behalf of AMP Capital
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Image: Lighting model - Threshold increment calculations
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BRISBANE

Level 7,123 Albert Street
Brishane QLD 4000
Australia

FT+617 3087 3800

GOLD COAST

45 Nerang Street,
Southport QLD 4215
Austratia

T+617 56004980

MELBOURNE

Level 12, 120 Collins Street
Melbourne VIC 3000
Australia

T+613 8663 48868

PERTH

Level 14, The Quadrant
1 Wiliam Street

Perth WA B0O0O
Australia

T +61 8 9346 0500

SYDKEY

Tower 2, Level 23, Darting Park
201 Sussex Street

Sydney NSW 2000

Australia

T+61282339300

CISTRI - SINGAPORE
An Urbis Austrolic compony
#12 Marina View

21 Asia Sguare, Tower 2
Singapora 018861
T+656653 3424
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